Vallas 


JUNE © Pare 

















ASK THE MEN WHO REALLY KNOW... 


LIGHTWEIGHT CONCRETE 


They 
INVARIABLY 


choose 











THAT’S TRUE IN DALLAS. 
THAT’S TRUE THROUGHOUT THE SOUTHWEST. 


In Dallas, for FEATHERLITE Concrete call any of the leading central-mixed 
concrete plants— 


e DALLAS CONCRETE CO. e WAMIX, INC. 

PRospect 8621 123 Commerce St. STerling 2151 2221 Irving Blvd. 
e RED-D-MIX CORPORATION eC. A. & J. W. VILBIG, JR. 

EMerson 6621 Greenville at Mockingbird Riverside 4668 2026 Singleton Blvd. 


For FEATHERLITE Concrete Masonry Units call— 


e THE NOLAN BROWNE CO. 
PRospect 7763 2026 Singleton Blvd. 


In Fort Worth, for FEATHERLITE Concrete call— 


e CENTRAL CONCRETE CO. e FORT WORTH SAND & GRAVEL CO., INC. 
FOrtune 0414 200 Blue Grove St. FOrtune 0544 700 E. Sixth St. 


DOUBLE-CHECK with leading architects, structural engineers, contractors. They have had experience, com- 
parative and otherwise, with lightweight aggregate. THEY KNOW. Form your opinion of FEATHERLITE 
Expanded Shale Aggregate on the basis of their knowledge. 





SAVE WEIGHT e SAVE STEEL 


Use of FEATHERLITE Expanded Shale Aggregate results in savings in weight up to 50% 
over ordinary concrete. 











HIGH STRENGTH! LIGHTWEIGHT! PERMANENT! FIREPROOF! INSULATING! 


Get the FACTS—and independent commercial laboratory data to support them—from 
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Tower Petroleum Bidg. Telephone Riverside 1217 


JACK FROST, President ALEX MICKLE, Executive Vice President 
A. W. BALDWIN, Vice President and Chief Engineer 
Engineers: GEORGE BICKEL, J. HENRY DAVIS, CLAUD DOUGHMAN, KEY RYAN 


Oldest and Largest Producers of Expanded Shale Aggregate in the South 
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Interstate 
Circuit, Inc. 















These five of the most 
outstanding theatre sign 
and marquee installa- 
tions in Dallas were man- | 
ufactured and installed , a ar all 
by McMath-Axilrod, the i 
leaders when the best in 


signs is wanted. 
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Interstate 
Circuit, Inc. 
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INWOOD 


Interstate 






MAJESTIC 


Interstate 
Circuit, Inc. 






J. B. McMATH, President JACK AXILROD, Vice President 


MEMBER C MEMBER 
Porcelain Enamel C National 
Institute, ‘ os Electric Sign 
Inc. Association 


628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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Established 


Opened Dallas Store in 1872 
Padgitt Bros. 
1869 Company 


Leather Goods— 
Wholesale and Retail 
72 Waples-Platter 
Company 
White Swan Fine Foods 
Bolanz & 
Bolanz 
Real Estate and Insurance 
Dallas Transfer & 
| / Term. Whse. Co. 


Warehousing, Transportation, 
and Distribution 
\ 7h Lyon-Gray Lumber 
Company 


Experienced Retailers of 
Building Materials 


1878 
1888 eel ne 


Engineers and Manufacturers 
Specific Gravity, Electrostatic, 
and Controlaire Separators 

Austin Bros. 


1889 sie compen 


Steel for Structures of Every Kind 
Watson 


1389 Company 


Contractors and Builders 


Sanger Bros. 


In Texas 


National Bank 
of Commerce 
Banking 


HE ABOVE SKETCH* depicts the havoc wrought by the Trinity 
River during one of Dallas’ major floods in the early years 
of the present century. A wooden trestle then connected Dallas and 
Oak Cliff. The age of steel was yet to come, and in 1900, Frank 
Austin, who represented the King Bridge Company in Texas, founded 
the Austin Brothers Steel Company. He was later joined by his 
brother, George L. Austin. During the past half-century. this firm has 
fabricated and erected steel for almost every kind of structure in the 
Southwest including many of the most prominent buildings on the 
present Dallas skyline. In 1947, the firm established a plant in Hous- 
ton, and serves the Southwest today from both plants with general 
offices in Dallas. 


*Illustration loaned to DALLAS Magazine from originals created for the 
Sanger Brothers Pioneer Collection. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 


Cstoblished 
The Egar: 


1892 compar 


Printing, Lithographing, and 
Embossed Labels 
1893 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
| 8g f Briggs-Weaver 
Machinery Co. 
Industrial Machinery 
and Supplies 
| 607 Anderson 
Furniture Co. 
Dallas’ Oldest Furniture Store 
189 Lang's Floral 
& Nursery Co. 


The Southwest's Foremost Florists, 
Decorators, Nursery Landscape 
Service 


1898 The Praetorians 
Life Insurance Service 
1904 esr” 
0 


Insurance Managers 
Smith's 


Fire—Casvalty 
1905 Detective 


And Nightwatch Service 
Electrical Protective Service 


9] 
II 


Red Bryan's 


Smokehouse 
Barbecued Meats 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 














Dallas 


June ° 1950 


ESTABLISHED IN 1922 BY THE DALLAS CHAMBER OF COMMERCE IN THE INTEREST OF DALLAS 
AND THE SOUTHWEST, OF WHICH DALLAS IS THE SERVICE CENTER 


VOLUME 30 


HORACE AINSWORTH . . . . . . Editor 


THOMAS J. McHALE . 
DIANE STAFFELBACH . 


CONTENTS 


Washington: Old Issues Never Die . . . . . 7 


By DALE MILLER, Representative of the Dallas Chamber 
of Commerce in the Nation's Capital 


Dallas Film Industry : ees 
By ERNEST M. PEYTON 


Chamber and Council Honor D. A. Hulcy 
World Trade Mart Proposed 

Employee Relations: Singing on the Railroad 
DRMA Officers Elected 

Chamber Plans New Member Banquet 


Women in Business: Willa Kay Fall . 
By MARY FLETCHER CAVENDER 


The March of Industry 

In Dallas Last Month . 
Business Opportunities 

Market Week: Fashion Forecast 
Foreign Trade Inquiries . 
Advertisers in This Issue . 


Books: ‘The Florida of the Inca" (Review) . 
By MARGARET KLEIN 


. Advertising Manager 


Editorial Assistant 


NUMBER 6 


Member, Society of 
Associated Industrial Editors; 


International Council of In- 
dustrial Editors. 


DALLAS CHAMBER OF 
COMMERCE 
OFFICERS 


President 
JOHN W. CARPENTER 
Vice Presidents 
J. L. LATIMER 
HAROLD F. VOLK 
JAMES RALPH WOOD 
Vice President and General Mgr. 
J. BEN CRITZ 
Treasurer 
P. B. GARRETT 
National Councilor 
GEORGE WAVERLEY BRIGGS 


DIRECTORS 
MILTON BROWN 
OSCAR BRUCE 
JOHN W. CARPENTER 
MAX CLAMPITT 
CLIFTON DENNARD 
JOHN B. DONOVAN 
JOHN T. HIGGINBOTHAM 
HOWARD P. HOLMES 
LOUIE KIMPLE 
ARTHUR L. KRAMER, JR. 
J. L. LATIMER 
GEORGE L. MacGREGOR 
RUSSELL McFARLAND 
L. C. PORTER 
ALPHONSO RAGLAND, JR. 
DeWITT T. RAY 
ROBERT J. SMITH 
LANDON SPEYER 
R. L. THOMAS 
HAROLD F. VOLK 
JAMES RALPH WOOD 
BEN H. WOOTEN 


STAFF 
General Manager—J. Ben Critz 
Aviation—William A. Ware 
Business Mgr.—Sam Tobolowsky 
Cashier—Velma Boswell 
Conventions—Z. E. Black 
Foreign Trade—Roy Jenkins 
Highway—Tom E. Huffman 
Industrial—Thomas W. Finney 
Stewart F. Mitchell 
David F. Robertson 
Information—Jay Little 
Manufacturers and Wholesalers: 
Mark Hannon 
Market—Henry W. Stanley 
Membership—Hugh Sawyer 
Publicity—Horace Ainsworth 
Retailers—R. C. Dolbin 
Transportation—Sam Goodstein 
F. E. Rice 
Washington Office—Dale Miller 


Advertising rates on application. Subscription rates, $2.00 per year. Single copies, 20 cents. 
Foreign, $3.00 per year. Published monthly and entered as second-class matter, February 6, 
1922, at the Post Office at Dallas, Texas, under the act of March 3, 1879. Reprint permission 
on request. Offices 1101 Commerce Street, Dallas 2, Texas. Telephone PR-8451. DALLAS is 
owned and published by the Dallas Chamber of Commerce. Its objective is to assist the Dallas 
Southwest in achieving a sense of unity and cooperation by presenting articles which may 
prove interesting and informative to businessmen. Neither DALLAS nor the Dallas Chamber 
of Commerce stands sponsor for nor is committed by the views expressed by authors in 


these articles. 


DALLAS e@ JUNE, 1951 








SSS q°“° °° NSSS8899 


<—_ 


SVs 
KS 


~— 


RS 


by test 


Let us corral your merchandising 
problems and brand them with 
photographic excellence. 


Your selling job is made easier 
by using our photographic service 
. . . prompt delivery. 


@ PORTRAITURE 

@ PUBLICITY AND NEWS 
@ ILLUSTRATIVE 

@ ARCHITECTURAL 

@ FASHION 

@ AERIAL 


SQUIRE HASKINS 
Tel. ST-3223 —ST-3010 
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WASHINGTON 


By Dae MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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Old Issues Never Die 


HE Ways and Means Committee of 

the House—the twenty-five member 
group which has primary responsibility 
in Congress for writing the nation’s tax 
laws —is nearing completion of its 
deliberations on the 1951 omnibus rev- 
enue bill at this writing; and although 
its decisions have 
not yet been an- 
nounced, it appears 
that Texas and a 
few kindred states 
have probably won 
another round in the 
apparently endless 
struggle to protect 
provisions in exist- 
ing law which vital- 
ly affect their econ- 
omy and basic rights. Those issues, of 
course, are the depletion allowances 
long in effect in the petroleum and min- 
ing industries, and the community prop- 
erty laws which are fundamental to the 
jurisprudence of eight Southwestern and 
Western states. 

The former issue is indispensable to 
the prosperity of Texas’ most extensive 
and important industry, and the latter 
is basic to Texas’ Constitution and legal 
heritage. It would be difficult to imagine 
any economic or political issues of more 
vital concern to the State, yet despite 
their importance, and despite the long- 
established recognition of their valid 
place in the nation’s tax structure, they 
remain under virtually continuous at- 
tack in Washington, both from the execu- 
tive branch of the Government and on 
Capitol Hill. 

The depletion issue has become a 
hardy perennial in the tax controversies 
in Congress extending over a period of 
many years, ever since the principle and 
ratios were first written into the Fed- 
eral statute books. There has scarcely 
been a tax bill in recent memory during 
the consideration of which the depletion 
controversy has not occupied the prosce- 
nium of the political stage. Each year 
the petroleum and mining industry has 
been compelled to marshall its legal and 
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political forces to resist an attack which 
is customarily launched by the Treasury 
Department in its initial tax recommen- 
dations to each session of Congress, and 
which is thereafter carried on with per- 
sistence and fervor by members from, 
of course, predominantly non-mining 
states. 

Although the dispute can be counted 
upon to arise each time a revenue bill is 
considered, it is sharpest and most con- 
tentious during years like the present, 
when the nation is either at war or en- 
gaged in a costly defense program. Dur- 
ing such times the search for more and 
more revenue brings into sharp focus 
all lucrative tax sources, and political 
pressures against tax principles and 
schedules which are specialized rather 
than general in application, such as those 
which pertain to the petroleum and 
mining industry, naturally grow in in- 
tensity. Consequently, the struggle last 
year and this year has been more severe 
than usual, and the same condition will 
no doubt prevail in the years immediate- 
ly ahead. 

The same emergency conditions con- 
fronting the nation which intensify the 
attacks on depletion allowances, how- 
ever, likewise provide the defenders of 
the existing provisions in the tax laws 
with their most cogent and effective de- 
fense. For the depletion allowances con- 
stitute the margin in operating profit 
which enables the industry to engage in 
the hazardous but constantly necessary 
search for new reserves, and for the ex- 
ploration and development which are 
essential to satisfy the enormous de- 
mands of a war economy. Consequently, 
the need for greater production and 
more reserves during times of national 
emergency emphasizes clearly the need 
for retaining the depletion allowances 
which make the attainment of such goals 
possible; and thus far spokesmen for 
the industry have succeeded in convinc- 
ing Congress of this basic fact. 

Even so, it is a curious fact that Texas 
and other petroleum and mining States 


must react defensively nearly every year 
to a Treasury Department attack on de- 
pletion as a “loophole,” as if the indus- 
try were contriving in some nefarious 
way to evade its tax obligations, when 
as a matter of palpable fact the depletion 
principle was established by Congress 
years ago and re-affirmed repeatedly 
since, and the allowance ratios deter- 
mined by unbiased and non-political 
formulas. The “loophole” charge is gra- 
tuitous and fallacious, but it is com- 
monly applied by the Treasury Depart- 
ment and its political sympathizers, not 
only to the depletion issue but likewise, 
and with equal delusiveness, to the other 
basic issue in which Texas and a minor- 
ity group of states have such a vital in- 
terest—community property. 

Just as in the case of the highly im- 
portant tidelands issue—in which Texas’ 
rightful ownership of its submerged 
lands was never seriously contested for 
more than a hundred years until the 
smell of money permeated the sensitive 
nostrils of the Federal bureaucracy — 
the traditional community property laws 
of Texas and seven other states were un- 
assailed in Washington until the opera- 
tion of Federal income tax laws pro- 
duced an unavoidable differential in the 
tax payments of citizens of community 
property states and citizens of so-called 
common law states. When this came 
about the familiar cry of “loophole” was 
raised, despite the fact that community 
property taxpayers were of course con- 
forming scrupulously to both the spirit 
and the letter of all existing law. 

As almost every Texan knows, the 
community property system recognizes 
the wife as a full and equal partner with 
her husband in the marital relationship, 
and endows her unequivocally with a 
half-interest in the income and property 
accumulated during their marriage; 
whereas the common law system in ef- 
fect in most states accords the wife no 
such legal rights and recogizes only the 
husband as the owner of such income 
and property. Consequently, until recent 
years, the husband and wife in a com- 
munity property state whose income fell 
into a surtax bracket paid less taxes than 
a corresponding couple in a common 
law state, for the reason that the former 
were legally entitled to make separate 
returns, each reporting on the half each 
owned, while the husband who earned 
the income in a common law state was 
required to pay a single tax on the whole 
amount, thus placing him in a higher 
surtax bracket. 


The community property controversy 
(Continued on Page 54) 
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By Ernest M. Pevton 


Photography by Squire Haskins 
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RUCKS from Dal- 
las travel more 
than three times the circumference of the 
earth each week in delivering entertain- 
ment to the Southwest. 

Dallas now ranks as the nation’s Num- 
ber One film center in the number of 
theaters served (1,600) and the number 
of film shipments made from one point. 

Dallas also moves films to more drive- 
in theaters than any distributing center 
in the industry: 400 throughout the 
Southwest. 

The film-laden trucks from Dallas ex- 
changes each week travel approximately 
84,000 miles to keep Southwest theaters 
and drive-ins supplied with motion pic- 
tures and news reels. 

Locally, Dallas has more motion pic- 
ture theaters than any city in Texas. 

Along Film Row, an area extending 
roughly four blocks each way from its 
center at Harwood and Jackson, there 
are divisional offices of such internation- 
ally-known film companies as Para- 
mount, Metro-Goldwyn-Mayer, Colum- 
bia Pictures, and Monogram Pictures; 
as well as film distribution offices of 13 
other companies. In all, there are 32 film 
distributors here. 

Division managers in Dallas include 
Duke Clark, Paramount; Jack Under- 
wood, Columbia; James A. Prichard, 
Monogram; and John Allen, M-G-M. 

Included among the distributors are 
those handling 16-mm. and TV films. 
According to Mrs. John Paul Jones, 
manager of the Southwest division of 
Films, Inc., the distribution of 16-mm. 
films used in homes and churches and 





by industry, educational institutions, and 
safety groups was focalized here on a 
state-wide basis in 1943. The city’s im- 
portance in the 16-mm. film field has 
increased steadily since then. 

Today, Dallas, from which the films 
are distributed to Texas, Oklahoma, Ar- 
kansas, Louisiana, and New Mexico, 
ranks fourth in the nation as a 16-mm. 
film distribution center. Cities leading 
Dallas in this activity are New York, Chi- 
cago, and Los Angeles. Trailing are At- 
lanta (serving eight states), San Fran- 
cisco, and Portland. 

Besides these phases of film activity 
in Dallas, there are 17 theater compa- 
nies with headquarters and offices in 
Dallas, 10 of which have theaters here. 
The remaining seven companies, with 
houses in other towns, maintain head- 
quarters here not only because Dallas is 
the Southwest’s leading film distribution 
center, but because so many allied indus- 







There are 16 drive-ins here, with a 
total capacity of 8,777 automobiles. The 
largest, Denton Road, has an 840-car 
capacity. 

The 66 conventional motion picture 
theaters in Dallas can seat 55,911 per- 
sons. Included are six Negro theaters 
and one for Spanish-American patrons. 

Dallas, with a current population of 
614,799 persons, tops Houston (popula- 
tion 806,701) both in number of theaters 
and in seat and car capacity. Houston 
has 59 conventional theaters with a total 
of 51,511 seats, and 10 drive-ins capable 
of handling a total of 5,350 automobiles 
at once. 

And, points out Mr. O’Donnell, Dal- 
las has achieved its place as the state’s 
leading theater town without raising ad- 
mission prices. 

“Dallas has the 
prices of any comparable city in the 


lowest admission 

















tries are centered here. nation,” Mr. O’Donnell declares. “The 
In all, approximately 10,000 people 
are employed by the film industry here. 
Nationally, the film industry ranks fifth 
among major industrial groups. Dallas SN 
film industry spokesmen, such as R. J. eo 
(Bob) O’Donnell, general manager of 
Interstate Theaters, are convinced_the— __- 
film industry is among the top fivé ——— 
industries. = 
Estimated annual income 
sons employed in Dallas’s film idgstex 
on Film Row and in allied fields i= 
800,000 giving the film activities a ma 
place in the city’s economy. = =< 
The present total of 82 Dallas theaters _ . 
is a net increase of T3 inte: 2S 
years. In addition to lésaaZrS gape 
total number of theaters, or 
leads the state in the number ee oe Se 
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only raise in many years was to include 
the war-born five-cent increase in Fed- 
eral tax.” 

Not only is the night adult admission 
price of 60 cents lower than that of any 
other town of comparable size, but the 
9-cent admission charged children is 
considerably below that of other cities. 

Mr. O'Donnell, who is treasurer of the 
Council of Motion Pictures Organiza- 
tions, Inc., quoted the U. S. Bureau of 
Labor Statistics in saying that motion 
picture admission prices nationally have 
risen 11.3 per cent since September, 
1945, as compared to a 55.2 per cent 
increase in food (as of December. 
1950), and an increase of 31.9 per cent 
in clothing costs. 

But, there is more to the film indus- 
try in Dallas than the city’s theaters and 
drive-ins. 

The Jamieson Film Company, 3825 
Bryan, is the only major producer and 
processor of 16-mm. films in Texas. The 
company specializes in advertising, 
safety, and industrial films. 

In addition, Southwest Film Labora- 
tories, Inc., 2015 Young, provide spe- 
cial facilities for black and white and 
color duplicating, sound recording, and 
production of complete, low-budget mo- 
tion picture films for television, sales 
training. safety training, and education- 
al purposes. 

Dallas is the home of one of the 
South’s major film processing plants, 
the new Eastman Kodak Company $1.- 
500,000 center at 6300 Cedar Springs. 

Mainstay of Eastman’s Dallas opera- 
tion is the processing of home movies. 
the large majority of which now are 
color films, both 8 and 16-mm. Normal 
service on these films is from two to 
three days from receipt until return 
shipment to the home movie maker or 
dealer. 

The Dallas laboratory processes films 
from Texas, Oklahoma, Kansas, Color- 
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R. J. O'DONNELL 


ado, New Mexico, Louisiana, Arkansas, 
and Missouri—the Dallas sales territory 
for Eastman. The local plant also proc- 
esses all 8 and 16-mm. color movie films 
from Mexico. 

Among Eastman’s most recent addi- 
tions to its Dallas plant is equipment 
which allows the film center to process 
TV films of local events within a few 
hours after the events. 

Normal time for laboratory process- 
ing of TV films is 12 hours. But when 
the. S.M.U. football games were tele- 
vised last fall, the films were delivered 
to the Eastman laboratory late Saturday 
and the completed product returned to 
the radio station at 8 a.m. the next day 
for afternoon television presentation 
after station editing. 

At present, the Eastman laboratory 
maintains a special 24-hour laboratory 
service on sports films. Many of the 
Southwest Conference basketball game 
films are processed there. Coaches, 
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KARL HOBLITZELLE 


alumni groups, TV stations, and motion 
picture theaters keep the laboratory run- 
ning at near-full capacity each Sunday 
throughout the gridiron season, process- 
ing the preceding day’s game films. Last 
fall, the Dallas laboratory was second 
only to Chicago in the nation in valume 
of football films processed. 

Dependent upon the film industry are 
a sizable number of directly-allied activi- 
ties on the Dallas business scene. 

In addition to residents employed by 
theaters, office personnel of theater com- 
panies and circuits, film 
equipment dealers and suppliers, and by 
delivery firms, about 1,000 film industry 
employes are in the so-called “fringe” 
activities. 

Included are those persons employed 
by firms manufacturing and servicing 
marquee signs; those in the 16-mm. 
field; those engaged in processing and 
selling, including TV films; employes of 
independent, bookstore, and department 


exchanges, 


PLANS for future Metro-Goldwyn-Mayer activities are John S. Allen, left, Southwestern 


Division sales manager, and LeRoy Bickle, M-G-M branch manager at Dallas. 
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LAYOUT ARTISTS and lettering experts in Dallas produce movie trailers that preview coming attrac- 
tions for theaters throughout the Southwest. Above, Arnold Barnes, left, discusses a layout with J. O. 
McClanahan. From layouts to final splicing, the complete movie trailer is produced in Dallas. 


store film rental libraries; and those en- 
gaged in numerous other related fields 
such as the popcorn and candy conces- 
sion activities. 

Candy manufacturers and dealers here 
estimate that from 20 to 25 per cent of 
all candy bars purchased in Dallas are 
sold in motion picture theaters. About 
four tons of popcorn are sold in Dallas 
theaters weekly. 

Besides these purchasers, approxi- 
mately a quarter of a million Dallas resi- 
dents attend motion picture theaters 
weekly, providing much of the night 
business done by both downtown and 
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neighborhood parking stations and lots, 
restaurants, drugstores, and _ streetcars 
and buses. 

Owners of restaurants, soft drink, and 
sandwich stands in the downtown theater 
area, as well as operators of parking 
stations near Elm, are among the first 
to attribute their continued business to 
night theater crowds. 

Film industry spokesmen also like to 
point out that practically all of the 
major neighborhood shopping centers in 
Dallas have been built around a com- 
munity motion picture theater. An In- 
terstate Theaters official commented: 
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ANIMATION adds life to previews and keeps 
theaters packed with patrons. Above is Sam Em- 
ber of the National Screen Service. 


“It has been said in the film business 
that if you can find a good popcorn loca- 
tion, build a theater around it. Similarly, 
a good shopping center will build around 
a good community theater.” 

Practically all the state’s theater archi- 
tects have their offices in Dallas, as well 
as companies providing film projectors 
and almost all other film equipment com- 
panies. There also is National Screen 
Service here, which, in addition to be- 
ing a major film distributor, manufac- 
tures and processes special ‘trailers’ used 
by Interstate Theaters and numerous 


FILM INSPECTIONS keep Southwestern theaters running smoothly and 
continuously. At left is a section of the inspection department at Paramount 


Films in Dallas. 


OUTDOOR BILLBOARDS and marquee signs give Dallas a “‘seil.ng’’ role 
in the movie industry. Below are Tyree Browning, Miss Ruth Mills, Bobby 
Ash, Miss Laween Chapman, and Franklin Cash. 
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DEVELOPING film trailers is the work of Z. C. 
Hardy, Jr., at National Screen Service. The develop- 
ing step gives Dallas a processing service. 


other companies to exploit special events 
coming to theater screens. 

One of Dallas’ most outstanding citi- 
zens and civic leaders, Karl Hoblitzelle, 
pioneered in bringing clean, family-type 
vaudeville shows to Texas, opening the 
first Majestic Theater in Dallas in 1905 
at what now is Commerce and St. Paul. 

In 1920, motion pictures were added 
to the “seven-a-day” vaudeville program. 
One of the first pictures shown in Dal- 
las was “The Seven Horsemen of the 
Apocalypse.” The public response re- 
sulted in rapid bookings of other films 
and, after exhibiting D. W. Griffith’s 


THEATER SUPPLIES—from complete theater in. 

teriors to sacks for pop-corn—may be purchased 

in Dallas. Below, F. R. Hanson and F. H. Morgan 

inspect a new projector at the National Theater 
Supply Company. 
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SHIPPING RACKS filled with advertising posters and promotional material form a library of ware- 
house dimensions. Above, Miss Joyce Irwin inserts new material into the racks while Miss Bettye Hall 
and Miss Ruth Smith assemble kits at the table. Advertising material goes to theaters before films. 


“Birth of a Nation,” Interstate entered 
its greatest period of expansion. 

The circuit, considered the major one 
in the Southwest today, now has ap- 
proximately 75 theaters in Texas. 

Dallas film industry employees con- 
tinue to live up to the theatrical world’s 
tradition that show people are generous 
people, donating both time and money 
to welfare drives over the state. 

According to a recent report issued by 


John H. Rowley, of Dallas, chief barker 
of Tent 17, Variety Club of Texas, mem- 
bers of the Dallas tent contributed $180,- 
964.10 to various charitable works in 
the year 1950-51. 

Of the total, $161,491.65 went for im- 
provements at the tent’s favorite proj- 
ect—two-year-old Boys’ Ranch located 
near Bedford—where 75 boys, as ranch 
citizens, are preparing themselves for 
useful careers as American citizens. 


FILM DISTRIBUTION from Dallas keep delivery trucks traveling an average distance of three times 
the circumference of the world each week. 
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EXACTING REALISM from an actor who is surrounded by glaring lights, cable, cameras, and people 
is a difficult task. Director Arthur L. Sachs sets a scene for Charles Braswell, while Hugh V. Jamieson, 
Jr., operates the camera. 


Dallas Firm Films Industry 
From Script to Screen 


N 1937, at a time when others said it 

was impossible to make more than 
one kodachrome print at a time, Hugh 
V. Jamieson, Sr., produced the first in- 
dustrial sound-color 16 mm. film, having 
devised a way to make six prints at a 
time. 

Mr. Jamieson, president and founder 
of the Jamieson Film Company, 3825 
Bryan, had been making industrial films 
in black and white since 1916. The Dal- 
las movie makers are now the only major 
company in the Southwest with exten- 
sive, complete studio facilities for sound 
and color filming. 

When kodachrome film came out in 
1937 it was impractical for industrial use 
since each scene had to be refilmed for 
every print that was needed. However, 
Mr. Jamieson saw kodachrome’s possi- 
bilities and could not be defeated; he 
rigged up six cameras, all connected to 
one shaft, and a timing device to record 
sound on each of the six films before 
they were processed. By shooting each 
scene twice, 12 copies were produced— 
enough to make kodachrome film feas- 
ible for industrial movies. 
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The only major producer in this area 
of both 35 mm. and 16 mm. films in 
either black and white or color, Jamie- 
son Films provides complete production 
from script to screen. Under contract to 
different business firms they produce six 
or seven films a year, and they also pro- 
vide processing and editing services to 
groups which do their own filming. 





ROBERT E. LEAKE 


The Jamieson Film Company recently 
completed a 22-minute motion picture 
for the Police Public Relations Com- 
pany, which is under the direction of 
Robert E. Leake. This film depicts a city 
that lost its police force for 24 hours, 
and will be distributed as part of a cam- 
paign for better police public relations. 

Local streets and settings were used 
as background for the police picture. 
and Dallas actors in the film included 
Charles Braswell of Margo Jones’ 
Theater °51, Sharon Hussey, Ken Hand 
of the Dallas Morning News, Robert 
Glenn, recently seen as the lead in “De- 
tective Story,” Gerry Johnson of KRLD- 
TV, Bill Slack, president of the Actors 
Guild, and Elmer Baughman of WFAA. 

Another movie recently completed by 
Jamieson Films is a 33-minute sound- 
color film called “A Story of Cop- 
per” which was produced for the Phelps- 
Dodge Corporation. Filmed at the 
copper mines of Arizona, the picture 
will be distributed by the United States 
Bureau of Mines to schools and various 
civic groups all over the country. 

Right now, the staff is busy getting 
the shooting script ready to start work 
on “The Evolution of the Oil Industry,” 
a 30-minute, sound-color film which is 
being produced for the Sinclair Oil Cor- 
poration. They'll go on location for this 
one, traveling first to Titusville, Pennsyl- 
vania, to re-enact the drilling of the first 
oil well. Then the location crew will 
pack up their trucks and trailers and take 
a tour of the country filming famous oil 
refineries in several states. At the same 
time, the Dallas staff will produce 100 
prints of the copper story, and start 
work on several other projects. 

“Texas and Its Natural Resources,” a 
16 mm. sound-color film which runs 45 
minutes, was produced this year by the 
company for Texas Gulf Sulphur Corpo- 
ration. Two hundred prints of this film 
were made, and they are being distrib- 
uted all over the United States. Almost 
all of the scenes were shot on location. 

The company’s permanent staff of 
about 10 persons is directed by Mr. 
Jamieson, Sr. After World War IT his 
two sons returned from the service, join- 
ing him as partners in the business. 
Hugh V. Jamieson, Jr., is director of 
photography, and Bruce Jamieson is 
sound supervisor and has taken over 
management of some of the business de- 
tails. 

The major portion of industrial films 
do not use many actors, but when the 
Jamiesons need personne! for their local 
sound stage or on location, they use 
Dallas talent. 
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Modern Service 
Provides Free 
Industry Films 


ALLAS is Texas-Oklahoma _head- 

quarters for the Modern Talking 
Picture Service, Inc., a firm whose name 
suggests a pioneer in the movie industry. 
But the company offers a product that is 
just beginning to come into its own. It 
distributes free of charge films made 
by American industry for showings to 
schools, clubs, and business concerns. 
The demand for the 16-mm. pictures in 
the company’s library has doubled in the 
last year, Mrs. Ernestine Gilstrap, ex- 
change manager, reported. A record high 
of 2,600 films were borrowed in March 
and it has become a regular occurrence 
for the 2,000 mark to be surpassed, Mrs. 
Gilstrap said. 

The films cover subjects ranging from 
sports to thrift, health to consumer edu- 
cation. Pictures stressing the meaning of 
Americanism are popular. In this cate- 
gory are “The House that Faith Built” by 
Anheuser-Busch, Inc., “And Then There 
Were Four” by Magnolia Petroleum 
Company, “Credit Man’s Confidence in 
Man” by Dun and Bradstreet, and “Last 
Date” by Lumbermens Mutual Casualty 
Company. Modern Talking Picture Serv- 
ice distributes its films over the two-state 
area by mail or truck delivery. Com- 
panies sponsoring films pay the service 
according to the size of the audience 
reached. 





NOW UNDER CONSTRUCTION, on August 1, the Dallas exchange of Paramount Piciures will move 
from its present location at 412 S. Harwood to this new $250,000 air-conditioned, reinforced concrete, 
brick, and stone exchange building at Cora and Preston. The above sketch by the building architect, 
Jack Corgan of Dallas, shows the corner entrance and two-story office and preview theater areas 


Paramount Building 


$250,000 Exchange 


NE of the most modern film ex- 

change plants in the South will 
open here August 1 when the Dallas ex- 
change of Paramount Pictures moves 
into its new $250,000 building at Cora 
and Preston. 

The completely air-conditioned, rein- 
forced concrete, brick, and stone build- 
ing will provide office space for Para- 
mount’s Dallas division manager, Duke 
Clark, the company’s branch manager, 
and film salesmen. 

One of the features of the new film 
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STORMY MEADOWS, manager of the Dallas 
office of Blevins Popcorn Company, inspects the 
shipping tag on another 100 pounds of popcorn 
for Dallas theater patrons. She is also Dallas ad- 
vertising representative for ‘Boxoffice’’ magazine. 


IT MAY BE CORNY to reveal this, 
but Dallas motion picture patrons 
each week consume almost four tons 
of corn—popcorn, that is. 

That is a lot of corn under any 
circumstances, but particularly so 
when the weight of the average 10- 
cent box of buttered, salted popcorn 
is only one and one-half ounces. 

Approximately 87,500 Dallas 
movie fans weekly buy one such box 
each—a total of 131,250 ounces, or 
more than 7,786 pounds of puffed- 
up corn kernels. 

And, as theater managers like to 
say about popcorn profits: 

“Brother, that ain’t peanuts!” 
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exchange will be a projection room and 
completely modern preview theater on 
the first floor, seating 60 persons. 

In the 60 by 84-foot, first floor area 
also will be located the offices for the 
division manager, the assistant to the 
division manager, a secretary, the divi- 
sion advertising manager, file rooms, 
and a modernistic lounge for visitors. 

On the second floor will be offices for 
the branch manager, his secretary, his 
assistant, the sales manager, salesmen, 
and bookers, a file room, and the billers’ 
office. 

Offices of the division and branch man- 
agers will be paneled in walnut, with ac- 
coustical tile ceilings. Other offices will 
be paneled in blond birch. Zoned air con- 
ditioning will be provided throughout 
the building by two air conditioning 
units. 

Five of the film vaults in the one- 
story portion of the first floor will pro- 
vide storage space for nitrocellulose 
films, while the other vault area—for 
acetate films—equals the space of seven 
vaults. 

The building will have aluminum- 
glass doors, while the lobby floor will 
be of terrazzo, with the Paramount em- 
blem in colored terrazzo in the center of 
the lobby floor. The stairway also will 
be of terrazzo. 

The new exchange is being construct- 
ed by O’Rourke Construction Company 


of Dallas. 
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CIRCLES OF LIGHT attract patrons to movies 
at the Circle Theater, on Highway 77 at Northwest 
Highway. The four-foot ball at the top is 90 feet 
from the pavement. 


HE recent installation on the beau- 

tiful Majestic Theater in San 
Antonio, of the tallest vertical theatrical 
sign in the South, adds a new accom- 
plishment to an already impressive rec- 
ord of achievements by a young Dallas 
sign company which in five and one-half 
years has won an enviable national repu- 
tation. 

The McMath-Axilrod Corporation, 
known throughout the country as McAx, 
was formed in 1945 by two men already 
well known in the sign business in Dal- 
las—J. B. McMath, Sr., and J. J. Axil- 
rod. 

The company is the largest manufac- 
turer of theater signs in the Southwest. 
It successfully competes for business 
within a radius of 1,000 miles of Dallas. 
A recent job, for example, was a porce- 
lain enameled mural for a theater in 
Beatrice, Nebraska, depicting the west- 
ward trek of the pioneers in covered 
wagon days. 

The corporation’s activities, which ex- 
tend far beyond the theatrical field, are 
primarily in the production of porcelain 
enamel and luminous tube signs and 
other sign lighting work for national or- 
ganizations, sign making machinery, and 
porcelain enameled sign faces and let- 
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Texas-Size Signs Build 
Spectacular Business 


ters for other sign firms. Today the com- 
pany does a business of around $1,000,- 
000 annually, approximately 10 per cent 
of which is in theatre work. 

However, the theatrical phase of the 
business is one which holds probably the 
greatest fascination for the two partners 
because of the exacting requirements of 
a movie-house front, which must incor- 
porate light, action, rhythm, beauty, abil- 
ity to attract attention, and superior de- 
sign to integrate it with the remainder 
of the building. 

The Majestic sign in San Antonio 
meets all these specifications. But its 
sheer size and weight presented other 
problems, The job of hoisting it over 
the heavily traveled thoroughfare and 
marquee extension appeared so spectacu- 
lar and hazardous that it stopped all 
traffic in the process, and San Antonians 
enjoyed one of the best free shows they 
had seen in years, courtesy McAx and 
Interstate. 

The sign is an 85-foot monster rising 
from the sixth floor. It required 60 days 
from idea to finished product. 

While this was the largest theater sign 
in point of height, it is far from largest 
in cost. Nowadays many theater spec- 
taculars involve the entire building front. 
One of these, constructed by McAx, was 
for the Esquire Theater in Dallas, which 
has caused a sensation in the business. 
Practically every journal in the theatri- 
cal and sign fields featured it. News 
services noted it. The Porcelain Enamel 
Institute used it in their advertising as 
an illustration of outstanding design. 
It was called an extraordinary departure 
from the usual theater marquee, an al- 
most perfect example of the “integrated 
front”—with sign, marquee, and face of 
building all combined with a single com- 
pelling result. 


The Esquire front was needed in 120 
days, and was completed ahead of time. 


Dimensions of the front are interest- 
ing. Height of the sign is 72 feet, but 
height from pavement to top ball is 90 
feet. Diameter of top ball and height of 
the letters is 42 inches. The sign is 443 
feet thick, 144% feet wide. The palette is 
14 by 22 feet, and the diameter of the 
brush handles six inches. The porcelain 
face above the marquee is 56 feet wide 


by 25 feet high. The front contains 6,000 
lineal feet of luminous tubing. 

Two other widely publicized McAx 
fronts familiar to most Dallasites are 
those at the Circle Theater, on Highway 
77 at Northwest Highway, and at the In- 
wood Theater on Lovers Lane. The 
Circle front also rises 90 feet from the 

(Continued on Page 55) 
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It is a privilege to serve these indus- 
tries, and we take pride in adding 


these titles to our long list of indus- 
trial productions. 
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PHELPS-DODGE CORP. 


16mm SOUND and COLOR 


Running Time 33 MINUTES E 
100 PRINTS | EVOLUTION 





SINCLAIR OIL CORP. 


16mm SOUND and COLOR* 
Running Time 30 MINUTES 


100 PRINTS 
*NOW in PRODUCTION 


Complete production facilities — 
from script preparation to release 
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Jamieson Film 7 = 


PRODUCERS of QUALITY MOTION PICTURES for 35 YEARS! 


3825 Bryan Street e DALLAS e TE-8158 
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“WITH HEART-FELT AFFECTION, ADMIRATION, AND RESPECT," John wW. Carpenter, right, 
presents a jeweled watch to D. A. Hulcy on behalf of the Dallas Chamber of Commerce and the Dallas 
Citizens Council 


Chamber and Council 
Honor Dallas’ Hulcy 


Photography by Squire Haskins 


OTTO A. SEYFERTH, chairman of the board of 
the U. S. Chamber, delivered the principal address 
at the Hulcy appreciation banquet. 


IX HUNDRED of the most outstand- 

ing citizens of Dallas dined together 
June 5, to honor Dallas’ man of the hour 
—Dechard Anderson Hulcy, newly elect- 
ed president of the Chamber of Com- 
merce of the United States. 

Given in the brilliant tradition of Dal- 
las, the banquet in the grand ballroom of 
the Hotel Adolphus was sponsored by the 
Dallas Chamber of Commerce and the 
Dallas Citizens Council. 

The dinner was Dallas’ way of telling 
“Deck” Hulcy that it is proud of him. It’s 


proud that he was president of the Dal- 
las Chamber of Commerce for three con- 
secutive terms (1947-49), that he is pres- 
ident of the Lone Star Gas Company, that 
he is president of the American Gas As- 
sociation, that he is now president of the 
United States Chamber of Commerce, 
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ARRANGEMENTS for the Hulcy celebration were directed by J. L. Latimer, second from left, who 
talks with Olin Culberson, left, and two directors of the U. S$. Chamber of Commerce, James W. Baker 
of Shreveport, La., and Raymond H. Nichols of Vernon, right. 


that he’s a Texan—and mighty proud that 
Deck Hulcy is from Dallas. 

Otto A. Seyferth, Muskegon, Mich., 
industrialist and the 1950 president of 
the United States Chamber, said, “We 
feel that in Deck Hulcy we have the right 
man in the right place at the right time. 
I know, for I have worked with Deck for 
five years on the United States Chamber’s 
board of directors.” 

“The national Chamber has outstripped 
our fondest hopes in the 40 years since 
it was organized,” said T. E. Jackson, 
president of the Dallas Citizens Council. 
“Its presidency is the highest award a 
businessman Dallas and 
Texas are proud to contribute Deck 
Hulcy to this office.” 

Dr. Umphrey Lee, president of South- 
ern Methodist University and toastmaster 
for the affair, declared, “The purpose of 
this meeting is to talk about Deck Hulcy 


can receive. 


TWO PRESIDENTS, T. £. Jackson of the Citizens Council, and Dr. Um- 
phrey Lee of Southern Methodist University, joined in honoring the South- 
west's first president of the U. S. Chamber of Commerce. 
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and reflect a little of his glory on our- 
selves.” 

John W. Carpenter, president of the 
Dallas Chamber of Commerce, said, 
“Never have I seen the equal of Deck 
Hulcy in squareness and fairness. ... 
Never have I known a more ideal citizen 
than Deck Hulcy.” 

Arch Booth of Washington, executive 
vice president of the national Chamber, 
pointed out, “Deck is the easiest person 
in the world to say something nice about 

-and still be telling the rigid truth.” 

J. L. Latimer, president of the Mag- 
nolia Petroleum Company and vice pres- 
ident of both the Chamber of Commerce 
and the Citizens Council, was chairman 
of the committee on arrangements for the 
dinner. J. Ben Critz, vice president and 
general manager of the Dallas Chamber, 


was secretary. 
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THE HULCY FAMILY was seated directly under 
the nine-foot portrait of Dallas’ ‘man of the hour ' 
at the Hotel Adolphus banquet. 


Members of the arrangements commit- 
tee included: Geo. Waverley Briggs, Os- 
car C. Bruce, Milton F. Brown, Aubrey 
M. Costa, S. M. Gladney, John T. 
Higginbotham, Arthur L. Kramer, Jr., 
MacGregor, Charles E. Si- 
mons, A. L, Slaughter, Angus G. Wynne, 


Jr., and J. Ralph Wood. 
Mr. Carpenter presented Mr. Hulcy 
with a ruby and diamond-studded en- 


George L. 


graved watch from the sponsors of the 
dinner. Gordon W. Putnam represented 
the 6,000 employees of Lone Star Gas in 
giving him a leather-bound book with 
Mr. Hulcy’s picture on the cover in gold 
leaf. The book contains testi- 
monials about the Lone Star Gas presi- 


written 


dent and autographs from the 6,000 
employees. 

Guests included a vice president and 
four directors of the national Chamber. 


A PRINTED TRIBUTE to Mr. Hulcy is admired by Gordon W. Putnam, 
Dr. David Lefkowitz, Arch N. Booth, (seated, left to right) and Carl N. Jacobs 
and Earl L. Moulton (standing). 
















BEARD & STONE, Electrical Automotive 


Supply firm at Live Oak and Apple Streets in 
Dallas, illustrates the modern trend for spirited, 
original design in industrial structures. J. N. Mc- 
Cammon, architect, and Cowdin Brothers, con- 
tractors, are to be complimented for a job well 


CALL US FOR 
done. 


DESCRIPTION : 
Binswanger + CO. 

of Dallas is proud to have glazed 
all glass areas, installed three Hollo- 
bilt aluminum entrance doors, Brasco 
Safety-set metal, Libbey-Owens Ford 
plate glass, and patterned Blue 
Ridge Industrex glass and clear 
plate glass partitions. Call us if we 
can help you in building-planning 


2019 N. Lamar Phone PR-7751 
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WORLD TRADE SPEAKER, R. L. Thornton, D. Hodson Lewis, Southwest division manager of the U. S$ 
Chamber of Commerce, and Jacques Villere, toastmaster, are shown at the World Trade banquet. 


World Trade Mart Proposed 


OBERT L. THORNTON proposed 
R an international merchandise mart 
to boost both import and export trade 
in Dallas. The board chairman of the 
Mercantile National Bank told about 200 
persons attending a World Trade Week 
dinner last month that such a mart al- 
ways has been his dream. Through the 
mart Texans could examine the products 
of foreign countries; by the same token 
Southwest manufacturers would have a 
central point from which they could 
enter foreign markets. Mr. 
said. 


Thornton 


Growth of industry in the Southwest. 
Mr. Thornton observed, is outpacing the 
expanding population and purchasing 
capacity of the region. 

The World Trade dinner was unde: 
the direction of Roy Jenkins. 
of the Dallas Chamber of 
Foreign Department, and Brad Gibson. 


manager 
Commerce 


president of the Dallas Import-Export 
Club. Committee chairmen were Jacques 
Villere. J. P. Barbosa, William K. St 
Claire, Harold Young, Ray Miller, Dick 
Weber. and Nelson Meyers. 


PRESIDENT of the Dallas Import-Export Club, Brad Gibson, left, talks with Colonel L. E. Priesack, vice 
consul of the United Kingdom, and Ignacio Pesqueira, consul of Mexico. 
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Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D. C. 
METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET RI-5103 
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PHONE 


PR-3901 


We specialize in office, sales and 
technical positions— 


No Cost to Employer! 


Mrs. Juanita Salter 
Owner and Manager 
Suite 903-07, Irwin-Keasler Bldg. 
Dallas, Texas 
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GLEN R. JOHNSON 


HE Texas & Pacific Railroad will 

reveal a top-notch employee-manage- 
ment secret July 3rd. Dallas industrialists 
and business leaders will get a first-hand 
glimpse of how the Texas & Pacific man- 
ages to keep its employees and bosses 
happy enough to sing—and its thousands 
of railroad riders happy enough to sing 
along with them. 

W. G. Vollmer, president of Texas & 
Pacific, is a strong believer in employee- 
management relations. Shortly after 
he became president of the Texas & Pa- 
cific in 1946, a musical group was organ- 
ized to foster enthusiasm and goodwill 


Employee Relations: 











among the company’s workers at the 
Dallas general office. The original idea 
was to form a male quartet, but it became 
evident immediately that a quartet was 
far too small to satisfy all the men who 
were interested in group singing. 

Now, under the direction of Glen R. 
Johnson, the chorus has become an out- 
standing builder of goodwill for the rail- 
road all along the line, winning new 
friends for the Texas & Pacific while it is 
building strong internal spirit within the 
organization. 

On July 3rd the Texas & Pacific is in- 
viting a capacity crowd of Dallas in- 


FULL-DRESS performance of the Texas & Pacific male chorus presents a polished, well-trained musical 
organization of professional caliber. Backstage, it represents employee teamwork and goodwill. 





dustrialists, manufacturers, and business 
leaders who employ large groups of 
workers, to a special Independence per- 
formance of the “Testament of Free- 
dom,” a musical work developed around 
the writings of Thomas Jefferson. The 
program, which will be open to the pub- 
lic, will be presented in the auditorium of 
the First Methodist Church, whose male 
chorus will assist the Texas & Pacific 
chorus in the performance. 

The concert will dramatize what can 
be done by establishing employee activi- 
ties within a large organization. 

“Our employees have done a remark- 
able job in their activity program,” said 
J. B. Shores, director of public and em- 
ployee relations. “Our Texas & Pacific 
workers sing because they love it.” 

From the time of the first rehearsal, it 
was entirely apparent that the idea of 
a male chorus was a fine one. Mounting 
enthusiasm and marked improvement 
were noticeable in each practice session. 
To organize the group on a permanent 
basis, officers were elected and ru!es and 
operational policies adopted. 

Present officers of the chorus are Wal- 
ter Graham, president; Ray Butler, vice 
president; Ben Woodside, secretary- 
treasurer: H. E. Bowling, corresponding 
secretary: Forrest Davis, membership 
chairman; T. G. Smith, librarian; and 
Joe Drake, accompanist. 

The Texas & Pacific engaged a pro- 
fessional choral director, Glen R. John- 
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ENTHUSIAM AND PRIDE in their organization keep the Texas & Pacific male chorus coming back 
for encores. The singing men of the railroad above, left to right, are Walter Graham, Jimmie White, 
Wililam H. Trull, Jr., Bill Murphy, Ben Woodside, and Carroll Hornburg 


son, in the fall of 1948. Mr. Johnson, one 
of the Southwest’s outstanding choir lead- 
ers, has presented premiere performances 
of such works as “My Heart Is Glad” and 
“The Ballad of Judas Iscariot.” National 
him 
composer, 


recognition was accorded when 
David Thornton, St. 
dedicated to Mr. Johnson and his First 
Methodist Church choir “Awake, Thou 
That Sleepest.” 

Mr. Johnson came to Dallas in the 
fall of 1947 from El Paso, where he 
founded the Texas College of Mines’ 
music department. The music department 


Louis 


of the college, which is now Texas West- 
ern College, had developed in the 10 
years Mr. Johnson directed it to the 
point where majors in the’ vocal, instru- 
mental, and theory fields were offered to 
degree-seeking students. 

A graduate of Baylor University, he 
has directed church choirs for 15 years. 
His present church choir is composed of 
135 active members. 

First performance of the fledgling en- 
semble was given on August 21, 1946 
a 30-minute program for Texas & Pacific 
employees and department heads in Dal- 


THE DALLAS SALESMANSHIP CLUB packed the Mayan Room of the Dallas Athletic Club recently to hear the male chorus. 


las. An encouraging reception was given 
the songs and Mr. Vollmer, present on 
the occasion, expressed his satisfaction 
by extending the chorus an invitation to 
appear at a luncheon honoring Texas & 
\ similar 
concert for directors and officers took 
place a few months later at Fort Worth’s 
Hotel Texas, again at the invitation of 
Mr. Vollmer, and again the new vocal 
aggregation “brought down the house” 


Pacific directors and officers. 


with applause. 

The initial public appearance of the 
male chorus took place at Marshall, on 
December 6, 1946, in that city’s munici- 
pal auditorium under the sponsorship of 
the Texas & Pacific 40-Year Veterans and 
Retired Employees Association. 

The still-new musical group then pro- 
ceeded to make musical history of a sort 
on March 28, 1947, by singing the world 
premiere of “Big Spring,” for the first 
time. Two performances of the 72-page, 
hour-long composition were given at Big 


Spring’s 1400-seat Municipal Audito- 
rium. 
On November 26, 1948. at Fort 


Worth’s annual Shrine Circus in Will 
Rogers Memorial Coliseum, some 6,000 
persons heard the group present a variety 
of stirring numbers under direction of 
Mr. Johnson, a feature of “T & P Night” 
at the annual charity affair. Numerous 
appearances for luncheon 
groups and at veterans hospitals have fol- 
lowed. 


clubs, civic 


The chorus has toured the Texas & 
Pacific line giving performances in the 
towns served by the railroad. Perform- 
ances have included radio, television, and 
theatrical appearances. 
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| There Is 
| a new Standard 
~ in Air Conditioning 









































SELDOM, if ever, has a new thing 
which involves a large business 
investment become the Standard, 
as quickly as have Natural Gas 
Operated Air Conditioning Systems. 


How did this happen in a world 





of shrewd, cost-conscious buyers? It 
happened because Natural Gas 
Operated Systems for any size air 
conditioning installation provide 
substantial over-all savings. 


You, too, will want to make the 
selection of an air conditioning sys- 
tem on the basis you make other 
important business investments— 





on the basis of over-all cost. 


DALLAS MEDICAL ARTS BUILDING now has Natural Gas Operated Air Whether you are purchasing for 
Conditioning ‘System. Other recent installations included Employers a new building or an existing build- 
Insurance Building, Truett Memorial Hospital and Mercantile Bank ; 

Building of Dallas. Gas Systems are also in operation in hundreds of ing, get the facts about Natural Gas 
shops, supermarkets, clinics and stores in cities served by Lone Star Operated Air Conditioning Systems. 
Gas Company. Simply call or write the Lone Star 


Gas Company offices nearest you. 


MA LONE STAR GAS COMPANY 
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DRMA Officers Elected. P. J. Venturine, the man in the dark suit, has been 
elected president of the Dallas Retail Merchants Association to succeed J. D. Brewer. 
Mr. Venturine, who is vice president of Titche-Goettinger Company, discusses asso- 
ciation plans with fellow officers, above. They are R. C. Dolbin, left, executive secre- 
tary and manager; L. E. Langston, Jr., standing, DRMA treasurer and assistant to 
the president of Volk Brothers Company, and Paul Penland, Sr., right, vice president 
of the association and vice president of the Reynolds-Penland Company. Members 
of the association’s board of directors are Ray Dixon, John T. Withers III, Otto 
Lang, A. J. Biggio, Jr.. R. M. Spear, S. T. Chandler, L. N. Bromberg, M. W. Rowe, 
J. D. Brewer, W. H. Mannefeld, Robert A. Ross, A. O. Savage, Myron Everts, Dan 
T. Gabrysch, J. O. Yeargan, A. A. Hopkins, Fred C. Marth, Jas. K. Wilson, and 


all the officers. 
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Summer Market Set July 1 to 6. The display of Cambridge Glassware in the 


show rooms of Paul H. Hildebrand Company—shown above—is typical of “pretty | 


things for the home” that will be sold at the summer wholesale market of the Santa 
Fe Building Merchandise Mart July | to 6. Some 40 different classifications of china 
and glass dinnerwares, giftwares, toys, brass goods, fine furniture, lamps, figurines, 
decorative accessories, and other goods that will be on sale. The Dallas market 
season will be a preview of the National China, Glass, and Pottery Show which will 
be held in New York City, beginning on July 15. Manufacturers’ representatives 
maintain permanent display room in the Santa Fe Building Merchandise Mart. The 
entire third and tenth floors ef the building are filled completely with permanent 
exhibits and there are also exhibits of similar wares on the seventh floor. A directory 
of the mart now in preparation shows some sixty manufacturers’ representatives, and 
11 direct importers. This group represents some 249 American and foreign manu- 
facturers of housewares. Buyers come to Dallas from a nine-state region to attend 
the market, which comes at the height of the summer entertainment in Dallas. 
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POLLOCK 
PAPER 
PRODUCTS 


Folding Cartons 
Set-Up Boxes 
Wrapping Paper 
Bread Wrappers 


Suit and Dress Boxes... 
_ Paraffined Food Cartons of 
All Kinds . . . Gift, Jewelry 
and Candy Boxes ... Retail 
Store Boxes of Every Type 
.. . Corrugated Boxes... 
Gift Wrappings . . . Bags 
... Drinking Cups .. . Nap- 
kins ... Towels .. . Toilet 
Tissues ... Sales Books ... 
Gummed Tape... Twine 
... Waxed Paper... End 
Labels for Bread... 
Specialties of All Kinds 


Complete 


PACKAGE DESIGNING 
Sewtee 


¥ Pollock 


PAPER CORPORATION 


South Lamar & Alma Sts. e Dallas 
Telephone HA-4161 














SAMPLING FOOD proffered by the Hotel Adolphus’ head pastry chef, Prosper A. Ingels, are Woodie 
Wood, Southland Life Insurance Company; James Fletcher, Dairy Products Institute of Texas; and Ray- 
mond Campbell, Jr., Southwestern Life Insurance Company. The three Lasso Club members are making 
sure that everything will be just right at the June 21 luncheon which will honor new 
Chamber of Commerce members. 


Chamber Plans June 
New Member Banquet 


EMBERS of the Lasso Club have 
i scheduled a luncheon June 21 in 
the Hotel Adolphus to welcome new 
Chamber of Commerce members, ac- 
cording to Robert L. Thornton, Jr., and 
Arthur L. Kramer, Jr., co-chairmen of 
the Chamber’s membership committee. 

All members of the Dallas Chamber of 
Commerce are invited to assist in 
welcoming the new Chamber members. 
The program will be built around the 
new members and the Lasso Club mem- 
bers who sponsored them. 

The Lasso Club is composed of 75 vol- 
unteer Chamber workers. The group re- 
cently split into two armies, the Northern 
and the Southern, to compete for the 
lead position in new memberships sold. 

Frank Heller, who commands the 
Northern Army, has the aid of Louis 
Charninsky, the all-time champion in 
selling new memberships, and Walter 
Roberge, Jack Kutner, James Fletcher, 
E. F. Collins, Jack Morris, Lee Filgo, 
Howell H. Watson, Briggs Todd, and 
Herbert Holcomb. 
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The Southern Army, under the direc- 
tion of E. V. McCright, lists in its ranks 
Raymond Campbell, Jr., R. E. (Bob) 
Dennison, Woodie Wood, Mortimer 
Buckley, Clifton Dennard, Mitch Gray 
Gilbert, Orville M. Ericksen, C. J. Jen- 
nings, Don Pike, Henry A. Widdecke, 
Ray Dixon, B. Artin Haig, Henry Man- 
ning, and Jimmie Landrum. 

Hugh Sawyer is manager of the Cham- 
ber’s membership department. 

Among new Chamber of Commerce 
members who will be welcomed at the 
luncheon are the following: 

Auto Leasing Corporation, 1208 
Commerce; Ray Farmer. 

Bankers General Agency, 519 Mer- 
cantile Bank Building; M. H. Hall. 

Business Service Company, 3081, 
North Harwood; Rex V. McDonald. 

Crown Life Insurance Company, 
534 Atlantic Building; Collin J. Mac- 
Donald. 


DeLancey-Pledger Company, 318 
Cadiz; L. W. Pledger; merchandise 
brokers. 

Eggelhof Engineers, 4803 Lem- 
mon; Henry Eggelhof. 

R. Fair Company, 2021 South Beck- 
ley; Mrs. Ruth Fair; manufacturer of 
dresses and sportswear. 

Federated Mutual Implement & 
Hardware, Insurance Company, 2133 
McKinney; A. W. Kiesner, M. D. Gugis- 
berg and Wendell Sawyer. 

Gay’s Originals, Inc., 2416 Fair- 
mount; Mrs. Thelma Gay; manufacturer 
of dresses and sportswear. 

Robert A. Hall, District Judge, 
Criminal Courts Building. 

Kraftex Enterprises, Ltd., 1020 
Mercantile Securities Building; W. B. 
Scott, J. C. Hunt, Jr., and C. A. Pender- 
gast: sales and oil development. 

Marbrook Manufacturing Com- 
pany, 305-6 Wholesale Merchants Build- 
ing; Leo Bruchsaler; sportswear manu- 
facturing. 

Parker Gordon Sportswear, 
100814 Commerce; Leo Gordon; manu- 
facturer of sportswear and dresses. 

Ronay-Mullen Furs, 112 South Er- 
vay; William C. Mullen. 

L. B. Strayhorn, 234 North Lan- 
caster; automobile dealer. 

Blue Bonnet Hotel, 1302 Com- 
merce; Jack Spillman. 

Doctors and Merchants Adjust- 
ment Service, 3014 Cole; James J. 
Dorr; collection agency. 

Eastman Kodak Company, 6300 
Cedar Springs; J. Z. Bessellieu, E. D. 
Sitzenstatter, P. J. Urquhart. 

R. Perey Goyne, 739 Wilson Build- 
ing; personal. 

Hub Appliance Store, 4346 Lovers 
Lane; Daniel Morguloff; retail. 

Investors Trust of Texas, Arcade 
Mercantile Securities Building; . Edward 
G. Goodrum; investments and securities. 

LaMoyne & Smith Insurance 
Agency, 4845 Swiss; Jack LaMoyne. 

W. G. Langley, 5001 Drexel Drive; 
personal. 

Laurel Lodge Hotel Courts, 5545 
South Beckley; William S. Hammond. 

Newman Studio, 6812 Casa Loma; 
N. Bert Newman; photographer. 

Roddis Lumber and Veneer Com- 
pany, Inc., 2800 Medill; Clark Weaver; 
wholesale. 

Southern Brokerage and Sales, 
Tower Petroleum Building; Addison 
Moore. 
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Southland Theater Brokers, 408 | 
South Harwood; Forest M. Swiger. 
United Air Lines, 404 Thomas 

Building; Howard J. Fellows. 

Stockton Manufacturing Com- 
pany, 2201 South Harwood; Leroy Mc- 
Mullen; ladies’ sportswear manufactur- 
ing. 

Srader Sportswear, Wholesale Mer- 
chants Building; Clive Srader; sports- 
wear manufacturing. 

United Credits Corporation, | 
131214 Commerce; Jack Killian; loans. 

Fred Wiedeman, 1006 Republic 
Bank Building; Franklin Life Insurance 
Company. | 

Frida Linen and Baby Shop, 1002 | 
Elm; Elizabeth Levy. 

United Personnel Service, 412-14 
Lacy Building; Ewen A. MacDonald. | 

Albertie Van Trump, 2621 Cedar | 
Springs; portrait photographer. 

The Reynolds and Reynolds Com- | 
pany, 4209 Gaston; George B. Shafer; 
sales representative. 

Johnson and Johnson. 900 Denton 
Drive; R. E. Sharpe and E. L, Kraft; 
surgical dressings. 

The Holland Distributing Com- 
pany, Ine., 5539 Yale; H. G. Seeligson; 
automatic insect control. 

American Advertising Syndicate, 
Inc., Commercial Building; Lonnie W. 
Wilson; advertising. 

Bon Art Studios, 1924 Main; Jack 
Otis: photographers. 

Jimmie Hill Air Conditioning 
Company, 410 South Industrial; Jim- 
mie Hill. 

Fun House, 1515-A Elm; Charles 
Wolf. 

Mario’s, 2809 Ross; Martin Vaccaro; 
restaurant. 

Superior Paint and Varnish Cor- 
poration, 1014 North Industrial; James 
W. Black; retail. 

Dave Hicks Company, Inc., of Dal- 
las, 510 West Commerce; David W. 
Hicks; trailor sales and service. 

Dudy’s Delicatessen, 8414 Preston 
Road; Dudy Ravkind. | 

Ray D. George Company, 2733 
Fort Worth Avenue; Ray D. George; 
truck body building and repairing. 

Cushman Motor Scooter Com- 
pany, 2506 Main; Powell Gibson. 

Dallas Properties, Inc., 1500 M & W 
Tower; George T. Humphrey. 

Reinsurance Company of Ameri- 
ea, 1534 M & W Tower; Troy V. Post. | 

Sunset Motor Lines, 1514 Cockrill: 
Dave Hill. 

Wylie M. Tye, 1003 Duncanville 
Road; sales representative. 

Robert E. Dennard and Company, 
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“The Prescription House for the Eye Physician" 





cS 


308 MEDICAL ARTS BUILDING DALLAS 


PHONE RA-6968 























CARVER SOUND EQUIPMENT CO. 


BLAIR G. MERCER, Manager 


RCA SOUND DISTRIBUTOR 
INTERCOMMUNICATION EQUIPMENT 
PAGING AND PUBLIC ADDRESS 


1408 South Akard 


© SERVICE 
© RENTALS 
e SALES 


Phone RI-3464 
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A Life Insurance Trust 
Provides Cash for Prompt 
Handling of Estate Debts, 


Taxes and Expenses 


It is a matter of record that few estates have cash on hand sufficient 
to take care of the taxes, debts and expenses which must be promptly 


paid. Too often it is necessary to liquidate, at a loss, some estate assets. 


A life insurance trust provides this cash. Furthermore, a life insur- 
ance trust provides cash for family expenses until your estate is 


probated. 


There are many advantages in a life insurance trust you should know. 
Without obligating you in any way, one of our trust officers will be 
glad to inform you what a life insurance trust can do for your estate. 


If you wish, bring your life underwriter with you. 


TRUST DEPARTMENT 


Dallas 






National 
Banke 


“Oldest Trust Department in Dallas” 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 











25 





| 1320 Kirby Building; Robert E. Den- 
. . nard; insurance. 
“Movie Day’ in Plants and Offices | E. L. Markham, 1961 North Indus- 
i} trial; contractors. 

E. F. Melick Sales Agency, 1009 
| South Harwood; E. F. Melick; food ma- 
| chines, 

Randolph Caldwell, 432 Medical 
Arts Building; attorney. 

Toledo Seale Company, 3014 Com- 
merce; T. W. Winberg. 

Downtown Motors, Inc., 2121 Paci- 
fic; L. T. Verner and D. O. Tyler; auto- 


i 12 13 14 CX i | ies Biainiaeks Inc., 4111 

18 19 20 oe | Lomo Alto Drive; William T. Slaton; 
ot 4 aN 

25 26:27 20 6 
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| paint distributors. 
er | The New Oxford Hotel, Elm and 
Harwood; L. L. Boyd. 

L & L Popcorn Company of 
Texas, 4419 Cole Avenue; Dave Law- 
son: wholesale distributor. 

King Films of Texas, 20131% 
Young, William King; film advertising. 

W. D. Jenkins, 1313-14 Praetorian 

| Building; industrial supplies. 
J. T. Hennessy, 904 Employers In- 
surance Building; personal. 
Eldean-Cain Organization, Ince., 
Can Work for You | nse any Paul Cain; public rela- 
H. L. Butler and Son, Highway 77 
and Joe Field Road; general contractors. 
MODERN TALKING PICTURE SERVICE, INC., Stovall Preston Hollow Drug, 8415 
Preston Road; J. H. Stovall; retail. 
Gertrude K. Sickler Gift Shop, 








have been commissioned to distribute on a free 


loan basis more than a hundred top-notch 8409 Preston Road; Gertrude K. Sickler; 
' retail. 
16mm sound motion pictures sponsored by R. C. Kennedy Lumber Company, 
well-known American companies and trade 1647 South Haskell; R. C. Kennedy; re- 
tail. 
iations. st, MODERN will set ' . , 
aonomiotions Bt yous neque; SK ead Lloyd Caldwell Corporation 
up a weekly schedule of films, adapted to your Claims Service, 718 Kirby Building; 


L. P. Galleher. 
Frank Duff-Lillard, 4405 Ross; 


John Lillard; retail furniture. 


specific type of audience. 


They may he scheduled individually or in well- Fair Hardware, 3526 Greenville; 
DeWitt C. Fair, Jr.; retail. : 

D. B. Gray, John Hancock Mutual 
Insurance Company; 1013 First Nation- 
al Bank Building. 

W. W. Alexander, 1119 Avenue A, 
Garland, Texas. 

The Orogold Company, 1127 South 
Beckley; E. Lamar Dial; fruit juice con- 
centrates. 

Crouch Dairy Supply Company, 
Inc., 321 South Main; V. J. Earnheart; 
Fort Worth, Texas. 


Therm Re-Tinning Company, 


balanced sequence. Write or call for free de- 
scriptive film lists RAndolph 4106. 








MODERN TALKING PICTURE SERVICE, INC. 
413-A North Ervay Street. 2009 South Industrial; G. E. Coffey. 
| Andrew G. Dickinson, 6147 Berk- 
ALLAS 1, TEXAS | as ; . 
” | shire Lane; Park Cities Agency, Capitol 
| Life Insurance Company. 
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House of Carpets, 4408 Lovers 
Lane, Spain A. Logue; retail. 

Edwin T. Kane, 3007 Myrtle; per- 
sonal. 

Lawn Hotel, 3718 Lemmon; Curtis 
L. Wells. 

Sabena Belgian Airlines, 1317 
Praetorian Building; Harrell A. Lamm. 

Snappy Grill, 106 South Akard; 
Nick Strattin. 

McCord Music Company, 1016 Elm 
Street; J. Fred McCord; retail musical 
instruments and sheet music. 

Bridges Shoe Stores, 310 West Jeff- 
erson; C, H. Bridges; retail. 


Enterprise Construction Com- | 


pany, 123 Payne; Gerald M. Mandel. 
O. L. Hall & Son, 1427 Second Ave- 
nue; Oliver Hall, Jr.; used car parts. 
Employers Mutual of Wausau, 
209 Browder; C. E. Archibald, John F. 
Bernick; insurance. 
Morris Men’s Wear, Inc., 1604-06 
Main; Morris Weinkrantz; retail. 
Oyster Bay Sea Food Grill, 101 
South Poydras; Alexander N. Tatakis. 
Dallas Multigraphing Company, 
180714 Commerce; T. O. Morton; letter 
service. 
Potter Furniture and Carpets, 
8407 Preston Road; S. S. Potter, retail. 
Dean and Alexander, 4539 Central 
Expressway; Thos. S. Dean; architects. 
Main Linen Service Company, 1717 
Baylor; Robert Myres; linen and towel 
service. 


William S. Mier and Company, 


Inc., 704 Elm; William S. Miller; manu- 
facturer of suits and coats. 


Hornstein Photo Sales, Inc., 2820 | 


Commerce. 

Ernstrom’s Record Shop, 4356 
Lovers Lane; Harry Ernstrom; retail. 

Mahoney and Gragg, 3402 McFar- 
lin; consulting engineers. 

The Chief Freight Lines Com- 
pany, 1101 Cadiz; H. B. Huffhines. 

I. K. Sehnaitter, 6118 Glendora; 
personal. 

Salesmen’s League of America, 
2020 Live Oak; William B. T. Simmons 
and A. L. Dillon; service organization. 

John W. Taylor, 5652 Daniels; con- 
tractor and home builder. 

United Transports, Inc., 1707 
Payne; F, B. McPherson. 

M. & M. Car Company, and Appli- 


ance Center, 3100 Colonial; W. D. Mc- | 


Nally; retail appliances. 

Pappy’s Showland, 500 Commerce; 
C. A. Dolsen; night club. 

Eastman, Dillon and Company, 
208 Gulf States Building; W. Rufus 
Brent; investment bankers. 
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Movies 
Can Also work for You 
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with the Bell & Howell 
Filmosound projector 


Progressive leaders of American indus- 
try are well aware of the importance 
of films in today’s business world. 
They are used to educate employees, 
increase production, train salesmen, 
express company policy and sell prod- 
uct. And the businessman understands 
the vital part that fine projection plays 


in showing these films properly. 


Since the very beginning, Bell & How- 
ell has led the industry in equipment 
for making and showing 16mm sound 
films. Let their experience guide you 


in selecting the best projector for your 


needs. 


3600 Live 


16 mm Single-Case Filmosound 
for either sound or silent film. 
Weighs only 3514 pounds. Full, 
natural sound at all volume levels. 
Precision-built to give most hours 
of projection time. With 6-inch 
built-in speaker, now only $449.95. 
(Larger, separate speakers avail- 
able.) 


Prices subject to change without notice. 


Guaranteed for life. During the life of 
the products, any defects in workman- 
ship or materials will be remedied free 
(except transportation) . 


ee te Kads 


BELL & HOWELL SPECIAL REPRESENTATIVES 
Oak 


Dallas 4, Texas 
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Send for this FREE BOOKLET! 


Helps you coordinate films in your educational program. (Clip and mail coupon 


today.) 


Texas Educational Aids, 3600 Live Oak, Dallas 4, Texas 


Please send me: 
“Movies Go To Work,” 


Name 
Address 


City 


be i Ri i Re ee th i te 


Zone 


your free booklet about film programs. 


State 
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—] Women in Business | — 


Willa Kay 
fall 


By Mary Fletcher Cavender 








WENTY years in business have 

brought success to Willa Kay Fall, 

and her two decades of experience have 

found her as realtor, sales representative, 

drugs manufacturer, office manager, in- 
terior decorator, and chemist. 

Mrs. Fall discredits any assertion that 
she is a natural-born business woman by 
claiming that circumstances forced her 
into earning a living to support her chil- 
dren, and that her succession of careers 
was just making the most of whatever 
opportunities came her way. 

For the past nine years, Mrs. Fall has 
been president and head chemist for Co- 
Chemical Company. Today this company 
is well known for Co-Synal and Co- 
Nephral, two nose-drop products. But 
the company was organized in 1942 by 
Mrs. Fall as she searched for a remedy 
of the festering sores caused by insect 
bites. 

She became interested in developing 
such a medicine after hearing discus- 
sions of doctors’ problems with the in- 
flux of soldiers from Northern regions 
who were not acclimated to the tem- 
perate zone insects, particularly the red 
bug or chigger. Natives of the South- 
west regard the chigger as a nuisance 
and occasionally, especially with chil- 
dren, a chigger bite becomes infected. 
But the army and navy had a high rate 
of men foreign to this climate suffering 
from fever caused by excessive chigger 
bites. 

Some of the doctors working with 
these cases knew of Mrs. Fall’s ability 
as an experimental medical chemist and 
asked her to try to develop a medica- 
tion. Chigger Cream was first tried by 
doctors on their Northern soldier pa- 
tients, and its success in treating not 
only chigger bites but other insect sores 
encouraged Mrs. Fall to interest Dallas 
wholesale druggists in promoting her 
product. She began to devote full time 
to her new business, and soon intro- 
duced Co-Synal, nose drops with the 
crystalline alkaloid ephedrine, to her 
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WILLA KAY FALL 


market. The popularity of her products 
spread out of Dallas so that soon they 
could be found from California to Flor- 
ida. 

McKesson-Robbins handles Mrs. Fall’s 
nose drops throughout the nation, and 
she also sells to such concerns as At- 
lanta Economy Drug Wholesalers and 
Cincinnati Wholesale Drug Company. 
Her third product was also a nose drop, 
this time with the trade name of Co- 
Nephral, showing in the name its com- 
ponent neosynephrin. Co-Nephral has 
been found by doctors to be especially 
effective for nasal relief of patients who 
generally suffer after-effects of nervous- 
ness or headaches from the use of other 
drops. 

Although the distribyting is handled 
through wholesaling concerns, Mrs. Fall 
does her own sales contact work, known 
in the drug trade as drug detailing. She 
was not a novice at this, for she had 
spent some time several years before 
starting her own company working 
southern states for a drug manufacturer. 
She called on doctors explaining new 
products; called on wholesale outlets to 
see if they needed more stock for their 
customers; and checked inventory in 
drug stores and apothecary shops. The 
druggists considered her a_ novelty 
among their usual masculine representa- 


tives of drugs, medicines, and _ inject- 
ables. 

Laboratory for her Co-Chemical is at 
her home, 6931 Wild Grove, where she 
handles all her own manufacturing for 
Co-Chemical. 

Some years ago, Mrs. Fall became a 
licensed realtor; she still handles rent 
property, although today she owns the 
business and housing property that she 
rents. Close kin to this is her ability to 
map out to scale on blueprint any addi- 
tions or improvements she has done to 
her property. She has built four rooms, 
and has mastered carpentry far beyond 
the stage that most people do—for she 
has installed sinks and designed houses. 

One might have thought that music 
would have been her career if he had 
known Mrs. Fall as a girl attending East 
Texas State Teachers College. At this 
school in Commerce, Texas, her mother, 
Roxanna Irvin, was the first matron of 
girls. As Willa Kay Irvin, Mrs. Fall 
was pianist for the college choir for 
four years and at times was called on to 
direct. 

Mrs. Fall has always felt very close 
to her school and has just completed 
her second term as president of the 
alumni association, the only woman ever 
to have held this position. She took 
part recently in the dedication cere- 
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monies of the new $350,000 athletic | 
stadium in Commerce and is working | 
now as chairman of the committee seek- | 
ing to build a chapel to the memory of | 
Founder William L. Mayo. In the pros- | 
pectus of the school, there is a dormi- | 
tory for women named Roxanna Irvin | 
in honor of her mother. 

A native Texan, she was born in near- | 
by Kaufman County, and was educated 
in science, music, and art. After gradua- 
tion from E.T.S.T.C., she taught school | 
which was “the only respectable occupa- 
tion open to a girl at that time.” After 
her marriage, she quit teaching to travel 
for seven years with her husband, help- 
ing him in his business. Later she went 
into the chemical industry as secretary 
and then manager. She was fascinated 
by the technicians’ jobs, and when she | 
discovered that they did not enjoy the | 
tedious work of extracting juices from | 
vegetables, fruits, and plants she offered | 
to help. 

“I think if you ask me what encour- | 
aged me most in trying to make a liv- | 
ing,” she recalls, “it was the discourage- | 
ment that most of the people I knew gave 
me—it made me determined to succeed. 
Whenever you compliment someone into 
doing something, it might tend to let | 
them become complacent. But when you | 
oppose a person by telling him that it 
is too difficult or that his idea won't 
work, then if he is really sure of his 
idea he will strive harder to make it 
work. I have always responded to dis- 
couragement with a desire to make a 
good attempt before giving up. And 
usually I don’t have to give up after all.” 

Mrs. Fall tries to make each day 
count. She measures her time as to 
whether or not she has accomplished 
something for her business and some- 
thing for the good of others. 

Mrs. Fall was recipient of the 1949 
Altrusa Award, and in 1950 she was se- 
lected by the Business and Professional 
Women as the most representative busi- 
ness woman of their Dallas group. She 
is president of four groups: Pilot Club 
for Deaf, Community Chest’s Hearing 
Society, Dallas Credit Women’s Group, 
and Texas Credit Women. 

She is now in Europe attending the 
session this month on June 26-28 of the 
International Business and Professional 
Women’s Clubs in Hague, Holland, as 
the United States representative. Dallas 
was honored by having its Dr. Minnie 
L. Maffett chosen as another United 
States representative. On June 23-25, 
Mrs. Fall and Dr. Maffett will attend | 
the international convention of gynecolo- 
gists in Paris. 
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The wise old owl says: 


Al ey 


idle day dreams may 
n your future is concerned, dreams must 
plans. If you wish a future of financial uri 
il your SOUTHLAND LIFE Representative ar 
by his expert counsel. His wide e 


him to help you with a Planned Program 


Life Insurance, which will assure 

of a protected future. f 
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March of Industry 
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A. Harris Begins New Addition. Increasing volume of 
business has made an expansion of A. Harris & Company 
facilities necessary. As a result, A. Harris has begun the first 
of a series of additions that eventually will add 100,000 
square feet of space to the store, a boost of 50 per cent. The 
first addition occupies the site of the store’s Toy Shop and 
Young Texan Shop. It fronts 25 feet on Elm Street and is 
100 feet deep. The addition’s ground floor will be finished 
in granite, with plate-glass windows and a glass entrance 
door. The five floors above will be windowless and will be 
faced with Indiana limestone. The expansion especially will 
allow more room for the budget suit, cosmetic, and shoe de- 
partments. George L. Dahl, architects and engineers, designed 
the structure; it will be built by Henry C. Beck Company. 





Air Associates Open $65,000 Building. Aviation activity 
throughout the Southwest requiring a building exclusively 
devoted to aviation parts distribution convinced Air Asso- 
ciates to move into a new building at 3214 Love Field Drive 
at Love Field. The new structure is next door to Air Asso- 
cites’ old location. Office, retail, and warehousing operations 
are consolidated in the one-story building. The warehouse 
section, which will cover enough space to house 7,000 items, 








is located in the rear of the building. 








| An Office Boy? A Private Secretary? A Vice President? ~“ S. J. NADEL. CLU 


You can BE SURE we can suppty your Neeps ! a 
Life Insurance Counselors 


United Personnel Service 604 Tower Petroleum Building 
ogo Telephone RI-9454 
412-14 LACY BLDG. Employment Specialists Riverside 6584 
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DALLAS CONTRACTORS /. S. Fonville, T. R. Bramlett, and C. R. Barrett, 
left to right, make a last minute check of their blueprints as they prepared 
for the opening of the $100,000 Casa Vale shopping center at Garland and 
Easton Roads. 


Casa Vale Opens 
$100,000 Center 


NOTHER Dallas neighborhood shopping center—the 

$100,000 Casa Vale project at Garland and Easton 
Roads—opened late last month with a bevy of celebrities. 
prizes, and searchlights. On hand to open the Center’s six 
stores and a service station were Mayor J. B. Adoue, Jr., 
William McDanel, president of the Texas State Junior Cham- 
ber of Commerce; Movie Actress Dorothy Malone, TV Ven- 
triloquist Jimmy Welton with his puppet, “Webster Web- 





4 ‘ : F; di nal 
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MAYOR J. B. ADOUE, JR., right, gets ready to duck under a red ribbon 

at opening festivities of the Casa Vale merchant center. In contrast to rib- 


bon-snipping ceremonies, most of the crowd of 2,500 persons already were 
beyond the ribbon. 


After a brief round of speeches, Mayor Adoue and other 
participants passed under a red silk ribbon held by Casa 
Vale merchants, thus officially opening the center for busi- 
ness. The Casa Vale merchants are Charles Sarkis and Mrs. 
Sue W. Brian of the Village Drive-In Food Mart, Albert O. 
Kirby of the Casa Vale Dry Cleaners, Floyd H. Rutledge 
and Hollis T. Pullen of Rutledge and Pullen Plumbing Com- 
pany, Robert W. Grace of Casa Vale Pharmacy, J. W. Mc- 
Kinney of Village Washateria, Joe Damron of Casa Vale 
Barber Shop, and R. L. Stewart of the Texaco Service Sta- 
tion. Three independent Dallas contractors, C. R. Barrett, 
T. R. Bramlett, and I. S. Fonville, built the center. 

Delta Airline stewardesses helped register guests, serve re- 
freshments, and hand out $500 worth of prizes. Robert Carl 


foot,” and 2,500 spectators. 


Doughnuts Made 
Tom Thumb Size 


Doughnuts the size of silver dollars 
were introduced to the Dallas market 
early this month. They are sold in ball- 
parks, grocery stores, bowling alleys, 
industrial plants, and from mobile units. 
The Tom Thumb Doughnut Division of 
Spee-Dee Corporation is producing the 
new product. R. W. Owen, president of 
Spee-Dee, thinks the price of the dough- 
nuts is a volume selling factor. The 
small-sized doughnuts retail at eight for 
a dime, three for a nickel, and two 
dozen for 27 cents. 

Spee-Dee has leased a plant at 1726 
South Akard Street for the doughnuts. 
With an initial expenditure of nearly 
$20,000 on equipment, the division has 
a capacity of 7,500 dime bags of dough- 
nuts a day. The one-story plant houses 
2,000 square feet of space. 


oT # 

J. W. JOHNSON has been named man- 

ager of the Du Pont paint service whole- 
sale and retail store at 2812 Gaston. 
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was master of ceremonies, 














Alexander Motors Opens New Home. Alexander Motor Company formally 
opened the country’s largest automobile retail center June 8, featuring a $350,000 
executive and shop building with what is believed to be the world’s largest motor- 
car showroom. 

In the 300-foot-long showroom, which has a capacity of 65 cars, was shown the 
full model range of Kaiser-Frazer automobiles for which Alexander has dealer 
and distributor franchise for Dallas and 55 Texas counties. 

Located at the intersection of Commerce and Industrial, the 101-acre plant is 
the new home of the company which was founded by Ernest Alexander in 1935. 
The building, of contemporary design, is of masonry and plate glass construction, 
and has modern facilities available for sales, service, and parts distribution. It is 
completely air-conditioned. 

The interior of the building is terrazzo floored, and has natural wood flush panel 
walls and modern “alumicoustic” acoustical ceiling. 
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CLOUD 


Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 


by calling... 


PR-4812 


We have Executives, Office, Sales, 
and Technical help of all kinds. 
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Harben Firms Sold. John C. Kelly, Major William F. Long, and T. Gordon Mason, 
left to right, have purchased Harben, Inc., Harben Manufacturing Company, and 
| Harben Canvas Products Company from their founder, Ben G. Barnett, for ap- 
proximately $1,000,000. Founded five years ago, the Harben companies have de- 
veloped, manufactured, and marketed new products on a participating program 
with inventors. To be known as the Harben Metalfab Corporation, the concern 
‘ . — will continue manufacturing operations in the present plant at 1400 East Jefferson. 

National City Building Expansion plans call for an addition of nearly 100,000 square feet of floor space, 
DALLAS 1, TEXAS || plus new fabricating machinery and tool and die facilities to accommodate about 
| 400 more employees. Mr. Kelly will be the company’s new production head, and 


Your use of our interviewing 


room is invited. 


H. NESTOR DuVALL, Manager 











ae tet te the Eentorer | will direct the general plant reconditioning and reorganization. 
Cp ht a NT, ae a 
= Music Company Buys Building. The 
DALLAS EXTERMINATING COMPANY building which it has occupied for nine 
Complete Pest Control Service years at Elm and Murphy has been pur- 
“Good service gets business — Better service keeps it.” chased by Whittle Music Company from 
2416 Maple Avenue Phone RAndolph 5796 Louis Tobian. Built in the 1890’s, the 


three-story building has a floor area of 
approximately 30,000 square feet. Plans 
call for the remodeling of both the in- 
terior and exterior as soon as present 
restrictions are removed. W. Howard 
Beasley is president of Whittle Music 
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Line Pipe, Oil and Water Well 








Casing 
Seamless Steel Tubing Company. Both parties were represented 
Square Tubing by Henry S. Miller Company, realtors. 
ALL SIZES 


>. KUC1URAL STANDARD EXTRA HEAVY PIPE Ye 


Oo a See Furniture Stores Reorganize. Duf- 

VALLEY STEEL PRODUCTS CO. feys Furniture at 1804 Greenville has 
5435 South Lamar DALLAS AON || Penn tA96 Abeus Boul, ond dhe 
Frank Duff Furniture Company, 4019 
Gaston. All three stores will be operated 
under the same name, Duffeys Furniture, 
and will be managed by Earl Albright. 
Mrs. Walter Duffey is president and prin- 


a cipal owner of the operating firm. 
E | ,org74 
rm Z ™ SHOWCASE & FIXTURE pecoraing skep Moves ecor,n 
| | i Ss h r d ] . 
MANUFACTURING CO ir te esi’ same en 


man is owner of the interior decorating 
| firm, formerly at 3519 Oak Lawn. 




















DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 





























1914 CEDAR SPRINGS © DALLAS 1, TEXAS © PHONE PRospect 7576 
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New Manufacturing Plant. Construc- 
tion is now underway on a $600,000 
plant at Glenfield and Pierce Streets in 
the new Santa Fe Industrial District in 
Southwest Oak Cliff for the National 
Container Corporation of New York. 
The 100,000-square-foot steel, masonry, 
and glass building will be the most mod- 
ern of the company’s eleven plants, and 
will contain the latest type of box-mak- 
ing equipment and machinery. The com- 
pany’s present Dallas plant is located at 
1006 Alma. Leinbach Brothers are archi- 
tects for the new building, and C. E. 
Fritch is the general contractor. Nego- 
tiations for the purchase of the land and 
construction of the building were han- 
dled by Moser Company, realtors, repre- 
sented by W. E. Campbell, Jr., and W. J. 
(Jack) Moser. 
a 
Tire Company Building. A retail store 
at 416-20 West Jefferson has been opened Life Underwriters. Newman E. Long, left, retiring president of the Dallas Asso- 
by Goodyear Tire Company. The new ciation of Life Underwriters, describes the job to incoming president Herbert M. 
ead building, we it 100 feet, was Holcomb. Mr. Holcomb is an agent for the United Fidelity Life Insurance Company. 
mn ha tome ce ane stn Mr. Long is general agent of Great-West Life Assurance Company. Other 1951-1952 
per Ale oS ee rac ll officers are P. H. Huffstetler, first vice president; Elliot McClung, second vice presi- 
Company, the general contractors. Lease dent; Esther Hollmer, secretary; and Gordon Durden, treasurer. New board mem- 
bers are J. E. Bailey, W. P. Whaley, Bob Bourdene, and Floyd Gish. Holdover direc- 


negotiations were handled by Clyde A. 
Wherry. tors are John T. Kehoe, Gordon Durden, W. F. Wood, and Bill Waldman. 





residential 


income properties 
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Dallas ay “57 Texas 
1510 M & W TOWER BLDG. — PHONE PR-6361 
MORTGAGE BANKERS er 





SE ae ee ee eae TREES 


DALLAS e@ JUNE, 1951 33 








34 









(ee 


SS 


“Wa yy, 
ae 





= 


Se 
a 










This is one of them. Its job 
is to haul freight, mountains of it. It assures 
faster schedules between terminals—quicker serv- 





ice to and from intermediate points. A rugged, 5 iawn 
diesel-powered beauty, it is a member of that Se, % = , 
famous fleet of freight trains whose domain is WATERTOWN aag 
the fourteen mid-continent states served by the Be ti £ 

; : : : SIOUX FALLS. TY w Ss 
Rock Island Lines. Let’s put it this way: . SN =é 
A ROCKET FREIGHT is to the shipper A Ss, ee F | 


what a streamlined ROCKET is to the 
traveler—a wholly satisfying service. 


For freight information consult i 0 Cc k 
Albert F. Hatcher, Divis'n Freight Agt. 


Rock Island Lines 
Corner Commerce and Field Streets S | P| n d 
Phone RAndolph 4164 
Dallas 1, Texas 





Rock Island Lines me 


THE ROAD OF PLANNED PROGRESS 
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GOVERNMENT EXPERTS EXPLAIN the policies and problems of Controlled Material Planners. 


Above, E. D. Kelly takes the microphone to answer a fusillade of questions about Washington's control 
plans. On the platform are, left to right, Col. A. J. Mandelbaum, Bertram H. Wimer of NPA's production 
controls staff, Ernest L. Tutt, regional director of the Department of Commerce, and Walton C. Groce. 


Controlled Materials Plan 
Explained at Dallas Meeting 


HE Controlled Materials Plan, 

which regulated the flow of vital 
materials needed for defense production 
in World War II, returns July 1. To find 
out how it works and how to get along 
with the Department of Commerce - Na- 
tional Production Authority’s CMP, an 
overflow crowd of more than 1,000 
Texas, Oklahoma, and Louisiana busi- 
nessmen gathered at the Hotel Adolphus 
last month at a meeting sponsored by the 
Dallas Manufacturers and Wholesalers 
Association. 

A Denton manufacturer prior to the 
meeting had written to the Association: 
“We, like many others, have not been 
able to get much out of the various in- 
structions that we have received.” A 
four-man team came from Washington 
to try to smooth the way for the second 
CMP by answering the questions of men 
like the Denton manufacturer. They were 
Bertram H. Wimer, a consultant on 
NPA’s production controls staff; E. D. 
Kelly, deputy director of the rubber di- 





UNEXCELLED RAIL FREIGHT SERVICE FROM 
BALTIMORE e BOSTON oe CHICAGO 
NEW YORK e PHILADELPHIA e ST. LOUIS 


TEXAS FREIGHT CO., Inc. 


Ri-3472 R1-3472 
“The Blue Bonnet Route” 


For Economy Use Texas Freight Water Service 








vision of CMP; Col. A. J. Mandelbaum, 
chief of the materials and products sec- 
tion of the Army’s procurement division, 
and Walton C. Groce, acting director of 
the NPA priorities and directive system. 


Mr. Wimer explained that CMP will 
govern the flow of three strategic metals: 
aluminum, copper, and steel. He said 
these metals will be channeled so as to 
insure progress in the nation’s defense 
program. CMP will determine the rate 
of production of defense products and 
the materials needed for these products. 


Dallas To Get 
Long-Distance 


Dialing System 


O accommodate talking Texans who 
last year made more than 74 million 
calls, long-distance dial telephones are 
being installed in 15 Texas cities this 
year. Possibly the greatest single im- 
provement of its kind in 20 years, the 
new system will be inaugurated in Dallas 
this fall. dh 
Workmen already are installing $6,- 
000,000 worth of special equipment in 
the long-distance office at Bryan and 
Haskell. 

When the service goes into operation 
this fall Dallas will be connected with a 
nation-wide network which will enable 
the operator to dial directly any telephone 
number in more than 1,000 cities from 
coast to coast. The telephone company 
will spend more than $43,000,000 on 
long-distance equipment in 195] and 
1952. 

Long-distance dialing is guaranteed to 
give faster service. Long-distance calls 
that took the operator five minutes to 
complete in 1945 and half that today 
will take only a fraction of that time in 
the fall. 

Special switchboards already are in 
place in the long-distance office com- 
pleted in Dallas last year. A coaxial 
cable link between Dallas and Houston 
is being laid underground, a section of 
the transcontinental cable already serv- 
ing Dallas. 

Coaxial cables can carry 24,000 con- 
versations simultaneously on four pairs 
of copper tubes. 





JANITORS «¢ MAIDS « 


RIO GRANDE BUILDING 


STEAM CLEANING « 


WINDOW CLEANERS - 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
SIDEWALK WASHING « 


HOUSE CLEANERS 


RA-7660 


HOT FLOOR WAXING 











RI-6323 
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KLIMIST STORE FIXTURE MANUFACTURING CO. 

DESIGNERS and MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 

Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
Or Phone 


‘ 





RI-5260 
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HINTON & LOCKE, INC. 
Real Estate Loans 
304 Southland Life Building 
Phone RA-8857 














Fort Worth - Dallas - Houston 
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SAM ROSS McELREATH CO. ; 
New Baylor Hospital Facility. Construction has begun on the $1,000,000 re- 
search institute and blood bank, shown in the architect’s sketch by Wiltshire and 


———— Fisher, on Baylor Hospital property at Gaston and Adair. Funds in excess of $600,- 


; | 000 are being provided as an initial gift by the J. K. and Susie L. Wadley Founda- 


AS tion, and the institute will bear their name. The new project will replace the present 


William Buchanan Blood Center and will be operated by a board of trustees affiliated 
or 22 YEARS 














with Baylor University Hospital. Director will be Dr. Joseph M. Hill, present director 
of the Graduate Research Institute and Blood Center of Baylor Hospital. To be com- 
pleted in about a year, the brick building will have two stories and a basement 
facing 150 feet on Gaston. A one-story addition will run 116 feet on Adair to house 
the blood bank. Foundations sufficiently strong to carry seven stories will provide 
for future expansion. 

















Great National 
LIFE INSURANCE COMPANY | 
DALLAS | 


S. J. Hay, President 
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Sulphur Company Organized. The Wyoming-Gulf Sulphur Corporation has been 
organized with Dallas as headquarters. W. H. Marquette, seated, examines a piece 
| of sulphur from the company’s mines near Cody, Wyoming. Marquette, who lives 
in Cody, is the only non-Dallasite officer in the company. With him are Oscar O. 
Touchstone, left, secretary; Roy C. Coffee, a director; and H. R. Aldredge, Jr., vice 
president and treasurer. Other Wyoming-Gulf Sulphur officers are W. Christy Bryan, 
Time Saved in Finding Right Employee | vice president; D. U. Emmert, assistant secretary and comptroller; and Murray 
With a Minimum of Interviews | Samuell and W. H. Thomson, both directors. 
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| Distributing Firm. President of the re- 


cently established Monterrey Distribut- 


| ing Company is J. R. McClellen, form- 


erly associated with Montgomery Ward 
and Company. Offices of the new con- 
cern, wholesaler for Carta Blanca Beer 
and Bohemia Ale, are at North Indus- 
trial Boulevard. 


Dress Shop Opened. The A. Hyland 
Dress Shop, featuring casual clothes, was 
opened recently at 6408 Gaston at 
Abrams Road. Miss Alice Hyland owns 
the new store, which is decorated in early 
American style with louvered doors and 
antique benches, period furniture and 
old prints in curly maple frames. 
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Everts to Move to New Location. A new, but temporary, location for the Arthur 
A. Everts Company, jewelers, is being remodeled for spring occupancy at 1813-15 
Main. In 1955 the jewelry concern will move into a larger building in the 1600 
block of Main, across the street from Everts’ present store. The lease for the tem- | 
porary site involves a property owned by Paul Berwald of St. Louis and a property | 
owned by the H&D Corp., a Jesse Jones interest. 





Company Reopens Offices. Southern Trust and Mortgage Company held a 
formal opening of their redecorated and enlarged offices at 1302 Main on May 24, | 
which marked the 27th anniversary of the founding of the organization. Following 
a fire last December the firm maintained temporary quarters in the old Reserve 
Loan Life Building at Main and Murphy. The new offices are furnished with modern 
steel office equipment and are designed and departmented for the firm’s mortgage | 


loan and insurance operation. Facilities also include private offices for executives, 
a directors’ room, and an employees snack bar. President of the company is Aubrey | 
M. Costa, one of its founders, and nominee for 1951-52 president of the Mortgage 
Bankers Association of America, 
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Business and Industrial 
Real Estate 
Sales—Leases—Loans—Appraisals 


HENRY S. MILLER CO. 
Realtors 


Southland Life Building—Dallas—Phone RI-9171 








Title . oe Senin 
Sentyen AND ABSTRACT 
C fitle COMPANY 


802 Main Street Telephone RI-6436 








Be Sure—lInsure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 


























VITAL COG 


IN DEFENSE PRODUCTION 


Gather up your scrap 





and put it into defense 


production NOW! 


WE BUY AND SELL: 
e IRON & STEEL SCRAP 
@ NON-FERROUS METALS 
PIPE e RAILWAY EQUIP. 


Prompt Service . . . Accurate. Grading 








AMERICAN IRON & METALS, INC. 


2215 Latimer Street, Dallas 


Phone: HUnter 5111 
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Comes to Roost—in the 


TRINITY 
INDUSTRIAL 
DISTRICT 


For information on the 
District consult your real 
estate broker or... 


The ‘‘Falcon’’ 


New $350,000 home of the Falcon Manufacturing Company, 
makers of Dinette furniture. 
RI-6552 


INDUSTRIAL PROPERTIES CORPORATION 7 401 Republic Bank Building * 














TRAFFIC MANAGEMENT SERVICE 


Shipping costs can be controlled only by expert counsel. We are 
qualified to handle your traffic problems. Our tariff file is com- 
plete and kept up-to-date. Our traffic service is backed by years of 
experience. We serve you on a fee basis (or retainer). Call us 
at PRospect 2392 for details. 


RAIL-MOTOR TRAFFIC SERVICE, INC. 


Fidelity Building DALLAS Phone PR-2392 








NO MATTER YOUR LIFE INSURANCE NEED 





there’s a Southwestern Life policy 
to meet your requirements 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE 


GROUP LIFE INSURANCF 
ANNUITIES e PENSION PLANS 





JAMES RALPH WOOD, PRESIDENT HOME OFFICE * DALLAS 

















The Business Man’s Department Store 


Superior Products Since 1884 


THE DORSEY COMPANY 


LITHOGRAPHERS 
OFFICE FURNITURE 


PRINTERS 
STATIONERS . ... . 


DORSEY BUILDING DALLAS, TEXAS 


STerling 4511 
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Decorating Firm 


lo Open Braneh 
In Dallas July | 


ECORATING services for every- 
thing from Christmas parties to 
conventions will be offered by the Free- 
man Decorating Company when it opens 
its new branch office in Dallas July 1. 
With main offices and warehouse to 
be located at 3004 Commerce, the new 
organization will be headed by Mrs. Nel 
W. Dozoryst and John Gebhard. Both 
Mrs. Dozoryst and Mr. Gebhard have 
been associated with the company’s main 
office in Des Moines for over five years. 
Besides the home office in Des Moines, 
the Freeman Decorating Company has 
branch offices in Omaha and Kansas 
City. 

“Our Dallas office will be next to the 
Des Moines office in size,” Mrs. Dozoryst 
emphasized. “We have done business in 
Dallas for the last three years, and we 
expect to Southwest 
from this central location.” 

Specializing in conventions and ex- 
hibits, the new firm will be able to fur- 
nish complete service from beginning to 
end for any opening or dedication, in- 
cluding booths, draperies, signs, dis- 
plays, rental furniture, and invitations. 
A fleet of semi-trailers with headquarters 
at the Dallas office will be prepared to 
transport equipment to any point in the 


serve the entire 


Southwest. 

The Freeman Decorating Company 
has already handled many conventions 
in Dallas, including the Southwestern 
Heating and Ventilating Convention at 
Fair Park in January, 1950. They also 
have taken care of arrangements for the 
Southwestern Sports and Vacation Show, 
sponsored by “The Dallas Morning 
News,” each year since it was initiated. 


7 vy LA 


Branch Office Opens. A Park Cities 
branch office at 7700 Preston Road has 
been opened by the Texas Abstract & 
Title Company. The firm recently opened 
another branch office at 432 West Jeffer- 
son in Oak Cliff. A vice president of the 
company, R. A. Metcalf, is manager of 
the Park Cities office. 
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PHOTOSTAT PRINTS 


Southwestern Blue Print Co. 
1801 Commerce Street Phone RA-8084 
AIR CONDITIONING 


BAKER REFRIGERATION 


TEXAS 
REFRIGERATION & 
| | ENGINEERING CO. 


158 Express—Dallas—PR-3224 
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Lufkin Trailers Open New Unit. A new, $100,000 sales and service branch of 
Lufkin Trailers was opened late last month at 605 Fort Worth Avenue. On hand 
for the inaugural ceremony were Walter W. Trout. president of the Lufkin Foundry 
& Machine Company, and C. V. Wilkinson, Dallas manager for the firm. The new 
plant’s 60,000 square feet of floor space have been divided into offices, a display 
room, a parts department, and a repair department. The Lufkin concern sells trailers 
designed to move anything from furniture to bread. It is noted for its aluminum 
refrigerated vans. 


Mortgage 
loans 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 


RESIDENTIAL, CONVENTIONAL, 
F.H.A. AND G.I. 


TO BUY, BUILD, REFINANCE OR 
REPAIR—-BEST INTEREST RATES 
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Jewelry Firm Sold. M. C. Gerwe, left. is one of the owners of Gerwe Brown Com- | 
pany, wholesale jewelers of Cincinnati and New Orleans, which has purchased the 
wholesale jewelry firm of Shuttles Bros. and Lewis, Southland Life Building. Ray 
Tolerton, right, will be manager of the Dallas office, which will operate under its own | 
name as successor to the Shuttles firm. 


Printing Company Formed. Bill May 
has established the Bill May Printing and 
Advertising Company with offices at 3013 | 
Main, and will specialize in commercial | 
printing and advertising copy and layout. 


Accounting Firm Opens. Ramsey, 
Kreatschman & Bashford, a partnership 
formed for federal tax, accounting, and 
administrative practice, has been estab- 
lished at 303-5 Rio Grande National 
Building. Associated in the firm are +» 
Fred M. Ramsey, T. J. Kreatschman, and New Consultant Firm. Southwestern 
H. H. Bashford. division offices have been opened in the 
. 7 4 new Great American Reserve Insurance | 


Title Company Office Moves. Dallas Building at 2020 Live Oak by Griffen- | 


Loans approved from plans and 
specifications on proposed buildings 


SOUTHERN TRUST 
& MORTGAGE CO. 


‘Established 1924°° 
Approved FHA Mortgagee 
F. M. LOVE AUBEY M. COSTA 
Chairman of the Board President 


1302-4 Main Street Phone RI-5551 


Title & Guaranty Company’s branch of- 
fice, 7700 Preston Road, has been moved 
to larger quarters at 6145 Berkshire. 
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hagen & Associates, national manage- 
ment consultant firm. H. S. Thorgrimsen 
is local representative of the firm. 


INSPECTIONS, COMMITMENTS on 
CONVENTIONAL LOANS IN 24 HOURS 
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MILITARY TRAINER 


As rugged and ready as the colorful Texas cowpokes whose name it bears, 
the TEMCO BUCKAROO — now in limited service with the U.S.A.F. — 
is an advanced design, all-purpose military trainer specifically engineered 
to meet the requirements both operationally and costwise of modern Deitgend: Gor en Wie as SN te Genin 


present day air forces. military training, the BUCKAROO’s range, in- 
strumentation and design make it a truly 


Another outstanding example of TEMCO versatility, the BUCKAROO is all-purpose military trainer. 
an all metal two-place tandem, low wing monoplane powered by a 165 HP -_ 
Franklin Engine, unexcelled both for primary and basic training. 


Throughout the design and development of the BUCKAROO, TEMCO 
engineers have concentrated not only on providing an airplane that will 
best meet military training requirements, but on providing one that will 
meet these requirements at the lowest possible cost both from the standpoint 
of original price and that of maintenance and upkeep. In the finished 
product, TEMCO is convinced that it has an airplane that will not only 
train military pilots better, but train them at less cost than any other 
trainer presently available. 








Rugged overturn structure of the BUCKAROO 
is an integral part of the forward canopy 
frame, providing full visibility from both cock- 
pits in addition to full protection for both pilots. 


Texas Engineering and 


DALLAS, TEXAS 
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IN DALLAS Last Month 





Resistol Hats Director. Henri L. 
Bromberg, Jr., of the Dallas law firm of 
Carrington, Gowan, Johnson, and Walk- 
er, has been elected to the board of di- 
rectors of Resistol Hats, Inc., of Garland, 
near Dallas. Mr. Bromberg has been a 
company advisor for severa! years. Other 
officers elected at the annual meeting were 
E. R. Byer, chairman of the board; Harry 
New Ad League Officers. Leaders who took office June 1 to head the Dallas Rolnick, president; Arthur N. Hosking, 
Advertising League for the coming year are (seated, left to right) G. Duffield Smith, Jr., executive vice president; Jerry Rol- 
first vice president; James M. Floyd, president; and Rex V. Lentz, second vice presi- nick, vice president and general man- 
dent. Standing (left to right) are T. J. McHale, outgoing president; Clifton Black- ager; Gus Rolnick, secretary-treasurer; 
mon, secretary-treasurer; Jack D. West, director; and Will H. Rogers, director. Direc- and Mrs. Marguerite Green, assistant sec- 
tors not pictured are Fallon Snyder and Robert J. Burke. retary. 








PLAN FOR 
THE FUTURE 


United Fidelity Life Insurance Com- 
pany took their own advice and 
planned for the future. The fine qual- 
ity steel furniture they wanted is so 
desirable the manufacturer cannot 
produce enough to meet demand. With 
this in mind United Fidelity placed 
an early order for General Fireproof 
ing equipment with Stewart Office 
Supply Company and received 
“Mode-Maker” equipment for the 
opening of their new building. Illus- 


trated is a portion of the general office. 





/ Quality equipment is certainly worth 
STATIONERS e@ OFFICE OUTFITTERS » 
1523 COMMERCE STREET PHONE PR-8585 “<> 


WHEN YOU WANT SERVICE AND QUALITY 


— 


waiting for! 
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LUMBER 


Order what you need... 1-inch, 2- 
inch, 4-inch. Yellow Pine, Oak, Gum, 
White Pine. 


INDUSTRIAL 


Attention: 
LUMBER BUYER 


We carry large stocks of lumber 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call TA-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company) 
927 SOUTH HASKELL AVENUE 

















Investment Bankers 





DALLAS *® TEXAS 
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| Association President Named. Ly- 
man L. Dyer is the newly elected presi- 
dent of the Southern Gas Association, 
succeeding Carl H. Horne of Birming- 
ham, Ala. Comptroller of Lone Star Gas 
Company of Dallas, Mr. Dyer was form- 
erly first vice president of the association. 








= 


Named Regional Manager. Bruce M. 
Morehouse is the newly appointed Dallas 
regional manager for the Crosley Divi- 
sion of Avco Manufacturing Corpora- 
tion. He replaces W. A. Reasoner, who is 
now regional representative in charge 
of television and radio sales in the com- 
pany’s Kansas City region. Mr. More- 
house was previously regional manager 
for Crosley at St. Louis. 


7 


NORVAL PAYNE, Republic National 
Bank, is the recently elected president of 
the Dallas Chapter of the American In- 
stitute of Banking, and will succeed 
FRANK WOLFE, Mercantile National 
Bank. Other officers include J. P. BAR- 
BOSA, First National Bank, vice presi- 
dent; CARL SCHOBERLE, First Na- 


tional Bank, treasurer; and MISS 


y 





VESTA DUNCAN, Dallas Clearing 


House Association, secretary. 
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Optical Company Manager. Clifford 
J. Gallaway has been appointed regional 
operations and personnel manager at 
Dallas for the Southwestern sales region 
of the American Optical Company. Mr. 
Gallaway became associated with Amer- 
ican Optical in the Southbridge, Mass., 
office as a clerk in the advertising depart- 
ment in 1923, and was transferred to 
Dallas in 1947 as regional accounting 
manager. 





Lions Club President. Newly elected 
president of the Oak Cliff Lions Club is 
S. V. McCarley, who succeeds Fred 
(Red) Harris. Other officers include A. E. 
Harris, Sr., Roger Parks, and Charles 
Watson, vice presidents; Tom Shrock, 
secretary-treasurer ; 
Jess Epps, William Eagle, and George 
Puckett, directors. 
ae 
Capitol Distributors, Inc., have ap- 


pointed LEON E. SMITH comptroller of 


the Dallas and Oklahoma City firm, with | 


headquarters in Dallas. 
yor 
Dick Price Motor Company has pro- 
moted HAROLD R. WEST from assist- 
ant general manager to general manager 
of the De Soto-Plymouth dealership. 
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“Serving the Southwest over Forty Years” 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 


Commercial and Residence 


Installation - Service - Repairs 
HOUSTON SAN ANTONIO 


TITITITITITITT TTI TIT iy 
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DALLAS 





FRA RARARARA 





: S. W. NICHOLS CO., INC. 
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PERMANENT 


ELOTEX 


© 6 Savemt ereme 


*2eOf were everetees® 


STOP THAT NOISE... Acousti-Celotex, the famous 


perforated cane fibre tile, soaks up disturbing noise. It 


MS SRRBRRRRRRBRERRERERREERRRRRRRORRRRRSERRRRERRRO RRR OREO D8 I 


can be quickly and quietly applied without disturbing 


business routine and it can be repeatedly painted with- 


COUSTI- 


out losing its sound-absorbing qualities. 


HOUSTON 
WE-9311 


DALLAS 
TEnison 2166 


Werrerecerecsrt 
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and R. L. James, | 


Paved Surfaces 


are MONEY MAKERS 


Today's shopper goes by car and always looks for an easy 
place to park. A large paved parking lot attracts customers 
just as much as quality merchandise and efficient service. 
Let our representative furnish you with a free estimate on 
paving your parking areas with asphalt or concrete, 





In Dallas 43 Y ears 





RA-7791 Dallas, Texas 
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111 Commerce Street 

















Real state neeree 
Business 
ssa iiaaiiis Opportunities 
HOTELS — RANCHES 
COMMERCIAL PROPERTIES ‘ey EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
J.N. FISHER iias' at the ine ss SamAbEM, “lee be Ooh 


Mercantile Bank Building — DALLAS — RI-4675 gested the usual investigation be made in each 


instance. 
































The following firm is interested 

“SEEING Is Believing"— . in representing Dallas manufactu- 
NOT Seeing Tragedy! | rers in its territory: 

Anyone blessed with a pair of good eyes should take 

CARE of them. Consult a competent EYE PHYSICIAN 

often enough to protect your eyes from strain or 

ANYTHING affecting your eye health. Don’t take 


Lovett Sales Company, Anchorage, 
Alaska, broker and manufacturers’ agent, 
is seeking additional accounts from Dal- 
las shippers on a commission basis. 


chances with your eyesight! 


D. MARTIN THOMAS , : ' 
The following firms are seeking 


= 
Bring Your Eye Physi- TAOMAS representation in Dallas and vicin- 
cian’s Prescription to us ity: 
for A-I Quality Lenses OPTICAL COMPANY Union Woven Label Company, 
We FLOOR MEMICAL ARTS © DALLAS 566 Broad, Glen Rock, N. J., is interested 
in obtaining a sales representative in 


| Dallas for its line of woven labels. 


F. W. Shrader Company, 5788 


y ) * VO » 
CORI ORATE STOCh S A N D BON DS Washington, Culver City, Calif., wants to 
MUNICIPAL BONDS ee 


Bought ¢ Sold « Quoted South Chain and Manufacturing 
Company, 1224 Second Avenue North, 


DALLAS UNION SECURITIES COMPANY Birmingham, Ala., wishes to appoint a 
salesman to handle its products in the 

| Founded 1920 Dallas area. 

DALLAS, TEXAS FORT WORTH, TEXAS All-Rite Spring Company, 4424 

502 DALLAS NATIONAL BANK BLDG. © 1002 CONTINENTAL LIFE BLDG. Soo Line Lane, Schiller Park, Ill., manu- 


TELEPHONE: RI-9021; LD 504; TELETYPE DL 390 © TELEPHONE ED-1248 facturer of all types of precision springs 


Formerly DALLAS UNION TRUST COMPANY and wire forms, wants to appoint a sales- 
man for this area. 
































YO qd). .. like Rio Grande National... 


ee oe will get 
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2214 MAIN ST. x DALLAS ,y = RI-3449 
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Fall Fashions 


Forecast by 
Market Week 


VER 5,000 buyers from 17 states 

and three foreign countries flocked 
to Dallas to attend the American Fashion 
Association Apparel Market, May 27- 
June 1. 

Held in three Dallas hotels, the wom- 
en’s and children’s apparel market fea- 
tured over 1,000 lines of fall and back- 
to-school clothing. Approximately 427 
separate displays were set up in the par- 
lors and show rooms of the Adolphus, 
Baker and Blue Bonnet Hotels. 

According to A. H. (Bob) Ellington, 
president of the association, the fall 
market was “a complete success.” Mr. 
Ellington also said that the market went 
beyond all “expectations in every way.” 

Merchants and buyers saw fashions of 
all types and within all price ranges first 





MRS. JESSIE SOUTHWORTH, stylist, Sanger Bros., comments on one of the many fall outfils that 
were shown at the Breakfast Clinic during the American Fashion Association Market Week May 27- 
June 1. Held in the Baker Hotel Crystal Ballroom, the clinic featured fall and back-to-school clothes. 


hand at the market. The breakfast clinic- 
style show held Tuesday, May 29, pre- 
viewed fall colors, fabrics, and silhou- 
ettes. 

An advertising clinic sponsored by the 
Dallas Advertising League Tuesday night 
covered many of the advertising prob- 
lems often encountered by small mer- 
chants. The panel of speakers included 
Roy Cowan, who discussed “Direct 
Mail,” Ben Owens, who discussed “News- 
paper Advertising,” and Ted Soloman, 


MAKING HIS POINT TO THE PANEL oat the Advertising Clinic is Roy Cowan, extreme right, owner 

of the Southwest Printing Co., Dallas. From left to right are Ted M. Soloman, display director, A. Harris 

& Co., Dallas; Ben Owens, Owen Department Store, Hope, Ark.; and Ira Corn, Jr., Dearborn Stove Co., 
Dallas. Mr. Corn served as moderator at the clinic which was held Tuesday, May 29. 
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who spoke on “Window Display.” Ira 
Corn, Jr., served as moderator. 

The fall market was one of four held 
each year by the American Fashion Asso- 
ciation. The association is the market 
division of the Dallas Chamber of Com- 
merce, and is managed by Henry W. 
Stanley. 


ALL EYES WERE ON THESE MODELS at the 

Breakfast Clinic held May 29. Presented by Sanger 

Bros. of Dallas, the clinic-style show was filled to 

capacity with over 1,000 buyers from 17 states 
and several foreign countries. 
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LANDAUER, GUERRERO and SHAFER 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 








FAST ACTION 


LTL is important busi- 

ness with us. Our termi- 

nals are organized to . iii 
give such freight fast and AMO TO 1480. WLINOIS Poms 
efficient attention. Our 

new, main terminal at Branch Office Opened. J. M. Ryan, 
a RS CONES 8 CY eon “SORE Rervinn te . . . | formerly Kansas City branch manager, 
< eeainto e apn oe yes AEGAN, GARD, has been appointed manager of the new 
ec a. cn ar te ag Dallas office and warehouse of DuMont 
shipments through the TULSA, OKLAHOMA CITY soa ; 

St. Louis Gateway. SOUTHERN ILLINOIS Aviation Associates at 9302 Addis at 





Love Field. The company, whose home 


$ 23 years of constantly improved aS offices are in Long Beach, Calif., also 
we? MOTOR FREIGHT SERVICE maintains branches in New York and 
wa! 


VIKING FREIGHT COMPANY sows a legs, ie iit Soh aa 


146 PAYNE ST. © Phone: RIVERSIDE 1488 ¢ DALLAS Southwest operations will be handled 
through the Dallas branch. 











SELECTIVITY 








Briggs-Weaver has invested more than 50 


years of experience in maintaining rigid standards 





Radio Station Director. Durward J. 
Tucker has been named managing direc- 
‘ tor of Radio Station WRR, replacing 
ask your Briggs-Weaver man first! Dale Drake, who will become a vice pres- 
ident of the Texas State Network. Mr. 


HOUSTON - 300 S. Wayside Drive - Yukon 5486 | Tucker, who took over his new job 


of quality in order to better serve the Southwest. 


Whatever your tool or machinery need may be— 


on June 1, has been with the radio sta- 





Since 1896 tion for 18 years, serving as chief engi- 


neer since 1937. He designed the Fair 
4 R I G is k) -W E AV 3 R | Park studios of WRR, which opened at 
MACHINERY COMPANY | the beginning of the Texas Centennial, 
designed and supervised the building of 
the transmitting station at White Rock, 
and is now designing a complete new po- 
lice communication system for the City 
of Dallas to go into operation in July. 


Distributors of Industrial Machinery @ Machine Tools e Pumps and Motors 


DALLAS - 5000 Harry Hines - Justin 8-0311 
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**WIRE-O AND CERLOX PLASTIC BINDING” 


oh Uso Yo Pini J. W. LINDSLEY & CO. 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street | PR-0677__—S—e las Realtors 





Our 60 years’ experience in handling 
Real Estate in Dallas enables us to 





Licensed give quick and efficient service in fill- 
CUSTOMHOUSE BROKERS ing your needs. 
wrens ane We Speci tn nda Popert 
Railway Express Agency 1209 Main St. ¢ Phone RA-4366 


515 S. Houston — DALLAS — Phone RA-5431 




















OUR CLIENTS 
TELL THE STORY... 


...of improved employe efficiency 
with MUZAK, the music service 
planned for your business. MUZAK 
can provide many more case his- 


Oil Company Promotion. Grady C. 
Hughes has been named superintendent 
of operations for Gulf Oil Corporation 
with offices in Dallas. He joined Gulf 
in Houston in 1930, and has most re- 
cently been assistant district manager 
for the company in Midland. 

tories in Dallas, proving improve- 
ment of employe efficiency, produc- 
tion increase and relief from ofiice 
strain. MUZAK is an investment— 
not an expense. 


OFFICES « BANKS e¢ INDUSTRY ¢ HOTELS ¢ STORES 


Let us show you how Muzak can increase efficiency in 
your business. Call or write. 


BUSINESS MUSIC INC. 


318 Reserve Life Building Phone RA-9257 





Registered 
U. S. Pat. Office 




















| 
| 


Elected Bank Director. R. J. Morfa. 
chairman of the board and a director of CUSTOMER GOODWILL is 


the Missouri-Kansas-Texas Railroad. has MONEY IN THE BANK 


been named a director of the Republic 
National Bank of Dallas. Mr. Morfa 
moved to Dallas in 1945 following his 
election as chairman of the Katy board. 
He is also a director of the Beaver, 

Meade, and Englewood Railroad Com- CORRUGATED AND SOLID FIBRE 
pany; the Galveston, Houston, and Hen- | 
derson Railroad Company; Kansas City 


Save it by protecting your product in transit with 
Gaylord Boxes. 











Terminal Railway Company; Missouri 
Kansas, and Texas Transportation Com- | a / ] 





pany; San Antonio Belt and Terminal A Ce 
Railway Company; Texas Central Rail- 
road Company; Union Terminal Com- 
pany of Dallas; Wichita Falls and J : 
Northwestern Railway Company of obiaclebs: r 
Texas; Wichita Falls and Wellington 
Railway Company of Texas; Wichita 

Falls Railway Company; and Airmaid SAEAAS, TEXAS 


Hosiery Mills of Dallas. 
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When you get set to produce an advertising folder, a catalog, 
brochure, or any kind of printed sales piece—the chances are 


about all you have is the idea. 


Unless you’re unusual, you don’t want to bother with trying 
to decide what type faces would look best, what color combina- 
tions would be the most attractive, what general layout would 
“pull” readership the best. 


That’s where we come in. 


Just give us the basic idea (or we can furnish that too, if you 
like) and we'll produce a job that will please both you and your 


customers. We've been doing it for 52 years. 


. 


0 lo 


Haughton Brothers 
for Better Printing 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 

5146/ACC. Mexico. Mexico City firm 
is interested in representing manufact- 
urers of equipment for the petroleum in- 
dustry. 

5156/SM. Mexico. Monterrey manu- 
facturer wants to contact wholesale furni- 
ture distributors interested in importing 
a line of kitchen chairs. 

5136/LRMR. Argentina. Buenos 
Aires import-export company wishes to 
contact firms interested in doing busi- 
ness in Argentina. 

5156/RTB&C. San Francisco. Im- 
porter wishes to locate buyers in the Dal- 
las area for Japanese Portland Cement. 

5156/EJG&C. Portland, Oregon. 
Concern wants to secure outlets for im- 
ported general merchandise, chinaware, 
cups and saucers, dinner ware, and as- 
sorted figurines, all of Japanese and Paci- 
fic area manufacture. 

5146/CTC. England. London trading 
company offers for export Devon per- 
fumes and face powder. 

5136/EC. Mexico. Mexico City firm 
has for export Mexican cigarettes in 
large quantities. 

5146/1C. Mexico. Mexico City con- 
cern wishes to export picture cards made 
of feathers, flowers made of wood pulp, 
and leather goods. 

5146/WS. England. London manu- 
facturer wants to appoint an agent or 
distributor for a Valezina corkscrew. 

5146/TC. New York. Firm wants to 
contact jobbers and department stores 
interested in Japanese chinaware, novel- 
ties, cigarette lighters, and metal watch 
bands. 

: v 7 

DR. HERBERT GAMBRELL, profes- 
sor of history at Southern Methodist 
University and historical director of the 
Dallas Historical Society, is the recently 
elected president of the Texas State His- 
torical Association. KARL HOBLIT- 
ZELLE, Dallas business and civic leader, 
was voted a life membership in the asso- 
‘jation. 

oe ow 

Allied Printing Company has named 
NATHAN WYLL to head its recently 
created copywriting department. 


DALLAS @ JUNE, 1951 





THE TEXAN'S TRADEMARK, a western hat, is presented to Arthur V. Wiebel, steel corporation 
president, by D. A. (Deck) Hulcy, president of the United States Chamber of Commerce. 


Dallas Manufacturers Told 
Steel Industry Expanding 


HE American steel industry is in the 
midst of an expansion program 
never before equalled anywhere, Arthur 
V. Wiebel, president of the Tennessee 
Coal, Iron, and Railroad Company, a 
United States Steel subsidiary, said in 
Dallas this month. 
Speaking at the semi-annual luncheon 
meeting of the Dallas Manufacturers and 





BEN H. V/OOTEN 
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Wholesalers Association at the Hotel 
Adolphus June 7, Mr. Wiebel said the 
capacity of steel the United 
States is being increased by more than 
26,000,000 net tons annually — just 
about as much as the Soviet Union’s en- 
tire estimated present capacity. 

“We are fully cognizant of the desper- 
ate need for more steel than we and the 
rest of American industry are now able 
to produce, and we certainly are doing 
something about it,” Mr. Wiebel said. 


mills in 








“I hope that before long you will be | 


able to see definite results from our 
efforts.” 

Mr. Weibel explained that a priority 
system of defense orders was set up to 
channel steel for current military re- 
quirements when the Korean war broke 
out. The Controlled Materials Plan will 
replace this by the fourth quarter of this 
year. 

Ben H. Wooten, president of the Dal- 
las Wholesalers and Manufacturers As- 
sociation, and of the First National 
Bank, was toastmaster. D. A. Hulcy, 
president of the United States Chamber 
of Commerce and of the Lone Star Gas 
Company, presented a western hat to 


Mr. Wiebel. 





Printing 
Calculator 


olivetii : 
Fully Automatic 
S. L. EWING CO., INC. 


1919 Main Street RI-6711 Dallas 














CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 


1517 Commerce Street PR-0694 











A SURE FIRE 
SUCCESS 
FORMULA 

FOR YOUR 

COMMUNITY 

PARTY 


Olle 


You can’t miss with Western 
Musie for your Company Out- 
ing, Picnic, Square Dance or 
Party. 

Call RA-3816 or LA-4195 


BILL BOYD 


Exclusive RCA Victor Recording 
Artist . . . Featured Daily on Radio 
Station WRR. 
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*DICTAPHONE’S “‘TIME-MASTER”’ 


Makes you the master of your time 
*One of America’s great and trusted trademarks 
FRED L. HAYNES District Manager 
Dictaphone Corporation 
2013 N. Akard RI-6117 
R.0. LANE W.L. SYKES, JR. JIM E. TERRILL 














Salesmen's League Formed. William 
B. T. Simmons is the president of the 

7 Salesmen’s League of America, a national 
Jas. K. WILSon Co. invites you group recently formed with headquarters 








EYE to a dee + ag wel ood in Dallas to aid outside salesmen. Mr. 
CHECK a —. Thirt rg whos Simmons, a native of Dallas. has been 
ite ee associated with the National Secretary’s 
OPTICAL ings eeld qualifies Felix as an woe A eo Kansas — 
. the Professional Accounting Insti- 

expert to help you with all your vas oe 7 ing 
COMPANY tute of St. Louis. The Salesmen’s League 


furnishings needs. 


1927 MAIN ST. intends to secure savings on salesmen’s 


(Advertisement) a . ° 
Bos ae equipment for its members, will present 


an educational program, and will offer 
g COMPETENT SCREENING legal aid in certain cases, Other officers 
oO are A. L. Dillon, vice president; William 


by 
QUALIFIED PERSONNEL Andress, Jr., legal department head; T. J. 


Ball, lic relations chief; C ll L. 

OFFICE — silts 7 TECHNICAL - NOW-SHILLED fide, Setauaie: aed Cal Sh. ek, 
iti a ito [e 
‘PHONE RL6114 sie 


Employment Service . “No Charge to Employer” 
309-10 Lacy Building 1521 Commerce Street | 








% 





© 
me 





Member Employment Board of Dallas 











NOW! 4 Complete Offset 
Duplicating Sewice..... 


FORMS ¢ CATALOGS « LETTERS 


Our shop is equipped with modern equip- 
ment necessary to offer you the highest 
quality offset duplicating service. | 


QUALITY e SERVICE e SATISFACTION 


We can lend a helping hand in overall preparation and | 
suggestions. ..a definite part of our service at no addi- | Ford Dealer Executive. Martin P. Ma- 
tional cost. her has been named secretary of Ed Ma- 
her, Inc., Dallas Ford dealer. Prior to 

graduation from Southern Methodist 
RAndolph 4484 University. Mr. Maher worked for the 
company during vacations, and has been 
a permanent member of the firm for the 








Riverside 3319 


1720'% BRYAN at ST. PAUL 


past two years. 





LETTER SERVICE DALLAS, TEXAS | a 
Santa Fe Railway has named GEORGE 
Mimeographing @ Multigraphing @ Printing v Direct Mail Planning and Promotion C. HANLON as its traveling passenger 








agent in Dallas. 
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Heads Bank Auditors. Roy L. Smith, 
auditor of the Mercantile National Bank. 
has been elected president of the Dallas 
Conference of Bank Auditors and Comp- 
trollers. Mr. Smith has been with the 
Mercantile National since 1929. He a'so 
serves as treasurer of the Dallas Con- 
ference of Institute of Internal Auditors. 
Other officers in the auditors and comp- 
trollers group are Harry Yeager, cashier 
of Highland Park State Bank, vice presi- 
dent, and Charles G. Smith, vice presi- 
dent of Grand Avenue State Bank. secre- 
tary-treasurer. Elected to the group’s ex- 
ecutive committee were E. H. Berg, T. J. 


Hamilton, and Paul Read. 
_ 






Radio Executive. Julius Schepps has | 


been elected vice president of Variety 
Broadcasting Company which opera‘es 
Radio Station KIXL. Mr. Schepps is a 
director of the Mercantile National Bank, 
the Great National Life Insurance Com- 
pany, the Golman and Oak Cliff Baking 
Companies, and the Universal Health and 
Accident Company. 
y 7 y 

THOMAS D. BROAD of the Dallas 
architectural firm of Broad & Nelson, 
has been elected to a fellowship in the 
American Institute of Architects, one of 
the highest honors the institute can give. 


DALLAS e@ JUNE, 1951 





Mr. Boss, 


Are you suffering from the 


High Cost of 
Sitting? 





Do your stenographers— 
or the girls in your factory 
—seem to take more trips 
than necessary to the water 
fountain—stop a few too 
many times for a 
s-t-r-e-t-c-h and a cigarette? 
Ever stop to think they may be suffering 

from back fatigue—sitting in poorly designed 
chairs that make them tired, stiff and sore. 
The sure way to relieve this problem—improve 
both the quality and quantity of their 
work—is to provide well-designed posture 
chairs. An extra hour a week of 

productive work will soon recover the cost. 


Bennett has a large stock of good 

posture chairs...in a wide range of prices, 
colors, and styles. 

And while you're looking, why not try out an 
executive posture chair for yourself ? 


It Pays to Plan with the Bennett Man 






Bennett 


)eomPpany () 


1829 Corsicana, Dallas * Telephone RI-3201 


Office Supplies and Equipment « Printing « Lithography 
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COMPLETE FREIGHT TRAFFIC MANAGEMENT 
RATES AND ROUTINGS QUOTED °* FREIGHT 
ACCOUNTS AUDITED 


TEXAS TRAFFIC BUREAU— 
DALLAS, INC. 


1402 McCoy 


FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RI-5026 UN-1615 




















f proved and approved 








Tom Amis 
Joe Amis 


2221 IRVING BOULEVARD DALLAS, TEXAS STerling 2151 











Eighty-three years ago a stern-wheeler became 
the first boat to successfully complete the trip 
from Galveston to Dallas on the Trinity River. 


It took one year and four days for the trip. 


..-AND IT’S ALSO TRUE 


Seventy-six years old in experience and up to the 
minute in modern facilities and equipment, Dallas 
Transfer can handle all your ae i and 
warehousing needs speedily, carefully and efh- 
ciently. Chances are they'll save you money, too! 








@ Established 1875 


— 









CALL RA-7111 
_ et 
AND TERMINAL gee 
WAREHOUSE CO. 5:4; ois 
2ND UNIT SANTA FE BLDG. . 





R. M. Waskom, Sec’y-Treas. 


C. E. Bradley, Vice-Pres. 


G. K. Weatherred, Pres. . 














Firm Centralizes Offices. Beverly 
Hills and Miami Beach offices of Maya 
de Mexico have been consolidated with 
the Dallas office at 604 Wholesale Mer- 
chants Building with Mrs. Bertha Mau- 
pin as manager. Henry Holtsmit is presi- 
dent of the firm whose manufacturing 
plant is in Mexico City. The Dallas office 
will serve as distributing headquarters 
for the products manufactured by the 
company, including leather goods, gloves, 
and hand-painted fabrics, 





Office Management Head. M. Fred 
Groves of the Conley-Lott-Nichols Ma- 
chinery Company is the new president of 
the Dallas Chapter of the National Office 
Management Association. For the last 
five years he has served as secretary and 
office manager of Conley-Lott-Nichols. 
He also is a director of the National As- 
sociation of Cost Accountants, the Na- 
tional Association of Purchasing Agents. 
and the National Association of Credit 
Men. Mr. Groves succeeds Frank Heller 
of Remington-Rand, Inc. Other officers 
elected were G. A. Moffitt, Lone Star Gas 
Company, vice president; Eugene H. 
Kunkel, Miller-Bryant-Pierce, secretary; 
and T. M. Costello, Dr. Pepper Com- 


pany, treasurer. 
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Opens SABENA Office. Harrel! A. | 
Lamm has been named manager of 
SABENA Belgian Airlines’ new South- 
west regional office which opened late in | 
May in the Praetorian Building. Dallas 
is one of five offices operated by the in- 
ternational airline in the United States. 
Mr. Lamm was traffic manager in World 
War II of the Harbor Express, a gov- 
ernment lend-lease unit. Later he was 
associated with travel agencies in Dallas 
and conducted his own tours of America. | 


ES | gsuDDEP wil a Motio™ 


? 
a 
@ 


| . 

| O’Rourke has con- 

structed and re- 
modeled over 100 





: i | theatres and ex- 
Association Officer Named. R. C. | changes through- 
Dunlap, Geophysical Service, Inc., Dal- | 

) out the Southwest 


las, was elected secretary-treasurer of the 


Society of Exploration Geophysicists at with a record of the 
the a-sociation’s annual convention last highest quality on 
ment in St. Louis. Mr. Dunlap is vice workmanship and 
president of Geophysical Service in ' ‘ 
charge of the Pacific Coast division. service. 
7 7 i 

A group called the Realtors’ Secre- 
taries of Dallas has been formed with 
MRS. WANDA BEVERS, president; 
MISS ANN ROBERTS, vice president; 
MRS. JEAN MUSSLEWHITE, recording 
secretary: MISS KAY DeMOORE, cor- CONSTRUCTION COMPANY 
responding secretary; MISS LILLIAN | 
MORROW, treasurer; MISS MAVIS | HOUSTON BALLAS, TEXAS Gavia 
STEVENS, historian; and MISS BON. | 
NIE BROOKS, parliamentarian. | 
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HERMAN/BLUM 


4930 Maple Avenue 
DALLAS 


LAkeside 3131 











FOR 
Valuation and Appraisal Reports 


© ¥V. FLETCHER 


- 


H15 Southland Life Bldg. Dallas, Texas 


Telephone RI-2398 





\ 


VISUALIZATION 
and PLANNING 


YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 


—, 7 


BOOKLETS ¢* FOLDERS ¢© BROCHURES 
MAIL © PUBLICATION © PADTO 


PERRY Advertising 


GERALD F. PERRY 


748 Rio GRANDE NATIONAL BUILDING 
Telephone RI-5612 








J 


7 
GOING 
NORTH? 


3 Fine Trains Daily 
KATY FLYER 
Lv. Dallas Union Station 7:30 am 
Lv. Highland Park - - 7:41 am 
TEXAS SPECIAL 
Lv. Dallas Union Station 6:10 pm 
Lv. Highland Park - - 6:18 pm 







( 


A 












THE BLUEBONNET 
Lv. Dallas Union Station 9:20 pm 
Lv. Highland Park - - 9:28 pm 
PHONE: 
PRospect 7-0311 
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Dale Miller 


{Continued from Page 7) 

has had a long and tumultuous history 
on Capitol Hill. Although representa- 
tives from the small group of commu- 
nity property states at no time sought to 
justify or perpetuate any special tax 
advantages, they steadfastly resisted each 
political attempt to usurp or vitiate the 
recognized constitutional right of the in- 
dividual states to define the ownership 
of property. But as various tax bills suc- 
cessively raised the surtax rates, the dis- 
parity between the taxes paid by many 
married couples in community property 
and common law states grew in propor- 
tion, and the pressure for “equalization” 
kept adding fuel to the political flames. 

For more than a quarter of a century 
this controversy has alternately smol- 
dered and blazed at various times. The 
earliest attacks on the community prop- 
erty system took the form of bills to 
tax the “managerial control” of prop- 
erty rather than the actual ownership of 
it, but after years of dispute and dissen- 
sion the Supreme Court upheld the con- 
tention of invalidity asserted by the 
community property states. Some years 
thereafter the Treasury Department 
sought to persuade Congress to require 
mandatory joint returns, which would 
have compelled married couples in all 
states to combine their income and re- 
port it on a single return. This proposal 
provoked another long and bitter strug- 
gle before the outnumbered community 
property states successfully resisted it, 
again primarily on the grounds of the 
illegality of taxing one individual on the 
property owned by another. 

It was not until four years ago that 
this controversy seemed, superficially at 
least, to have been resolved at last. It 
was in the revenue bill of that year that 
Congress achieved an equalization of 
sorts by extending to married couples in 
all states the privilege of splitting their 
income for tax purposes—the reverse, 
of course, of compulsory joint returns. 
Although this concept of tax equaliza- 
tion was objectionable in some respects 
from the standpoint of sound tax pol- 
icy, since it loosely extended to common 
law states the advantages of the commu- 
nity property system with none of its 
liabilities and burdens, it represented no 
frontal attack on community property, 
and representatives of those states thus 
had no disposition to oppose it. 

Although this provision removed the 
bitter bone of contention between the 
two groups of states, it has by no means 
removed the threat of tax legislation 
inimical to the community property 





Utility Director. James Ralph Wood, 
president of Southwestern Life Insurance 
Company, has been elected a director of 
Dallas Power & Light Company. He suc- 
ceeds the late Charles R. Jones. Directors 
re-elected were H. L. Aller, L. J. Blaize, 
E. L. Flippen, Fred F. Florence, Holmes 
Green, S. J. Hay, John T. Higginbotham, 
T. E. Jackson. John E. Mitchell, Jr.. W. 
G. Moore, H. B. Parris, R. D. Suddarth, 
R. L. Thornton, and George L. Mac- 
Gregor, board chairman. 


states. The split returns provision was 
adopted despite the opposition of the 
Treasury Department, and the Treasury, 
with the backing of so-called liberal ele- 
ments and labor organizations, has en- 
deavored insidiously since that time to 
develop sufficient support in Congress to 
overthrow it and establish some system 
of mandatory joint returns; and there 
was enough strength this year to wage a 
close fight in the executive sessions of 
the Ways and Means Committee. 

It should be stated again that the Com- 
mittee has not formally decided on the 
provisions of the revenue bill-as these 
observations are made, and furthermore, 
action of the Ways and Means Commit- 
tee will represent only the first stage 
in the long legislative process before the 
bill is eventually enacted many weeks 
from now, so the danger of Congres- 
sional action inimical to both percentage 
depletion and community property still 
remains. But even if Texas and its kin- 
dred states should survive another 
round this year, as now seems probable, 
it is all too clear that these familiar con- 
troversies will not likely abate in the 
years ahead. The old issues never die. 
In fact, come to think of it, they don’t 
even fade away. 
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Signs 
(Continued from Page 14) 
pavement to the four-foot ball at top. 
The Inwood sign rises to 86 feet. 
Tallest vertical sign ever built by Mc- 
Ax, however, was not for a theater, but 
for a bank—a 185-foot pencil of light, 
of aluminum and plastic, for the First 
Nationa] Bank in Temple. 
What has been the magic formula be- 
hind the remarkable this 
young company? Its equipment is the 


success of 


same as is found in most other large 
sign shops. Whatever has been devel- 
oped by McAx in the way of new ma- 
chinery has been immediately shared 
even with its strongest competitors. Its 
innovations in design are apparent to 
competitors in a matter of weeks, or as 
soon as each new job is completed. 

Actually, the ingredients have been a 
right combination of experience, plan- 
ning, design, workmanship, and follow- 
through—primarily the ability to create 
ideas and execute them in work of high- 
est quality. 

In planning theater fronts. Mr. Mc- 
Math points out, the important princi- 
ples of well-balanced light and motion 
must be exploited fully. Fronts must 
have a pleasing appearance in design 
and color to complement the building 
and to provide the necessary advertising 
value but the first consideration is 
light. 

“Tf it won't draw bugs, it won't draw 
people,” Mr. McMath says. So a theater 
must have lights. 

In addition, of course, the front must 
be spectacular. It should, in its beauty, 
be suggestive of dramatics, art, and 
music. But it must also be exciting 
enough, perhaps even annoying enough, 
to be “interrupting” to the passerby, to 
command his attention. 

For obvious reasons it must be geared 
to seating capacity and the business po- 
tential of the area served. 

Nowadays it is virtually impossible to 
do a good theater front for less than 
$10,000. Most fronts cost considerably 
more. 

If you were a theater owner, planning 
to build or remodel, the steps in prepar- 
ing your front would go something like 
this: McAx designers and engineers 
would collaborate with your architect in 
determining how elaborate the front 
should be and in working out an inte- 
grated design. After architect and engi- 
neers inspect and measure the building 
if a remodel job, sketches are submitted 
showing designs recommended for the 
location, size, and type of theater. 

When the final design and cost break- 
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MAN-SIZED MIKE constructed by the McMath- 
Axilrod Corporation is typical of the Texas-size 
productions that produce an annual 
volume of $100,000. 


down is approved, a working detail is 
prepared which serves as a blueprint in 
the erection of the sign and which you 
retain to facilitate possible repairs or 
alterations in the future. 

After a full-size paper layout is made, 
the metal work is fabricated and neon 
tubing formed. Work up to this point 
may have taken only a week, depending 
on the job. The remainder will require 
from three weeks on. When finished all 
you will have been asked to do is to sign 


the order blank and plug in the sign 
to the electrical outlet, which is the 
only part of the job McAx does not do. 

McAx customers include Interstate 
Circuit and chain theater owners all over 
the Southwest. In the petroleum field the 
company serves Gulf, California, Hum- 
ble, Magnolia, and Arkansas Fuel Oil. 
In the automotive field it serves pri- 
marily General Motors and Ford with 
dealer signs for national distribution. In 
other fields it serves Coca Cola, Dr. Pep- 
per, and numerous other national and 
local concerns. 

In one sense McAx is in competition 
with itself. The company has developed 
several highly-specialized machines. One 
of these is the Letter Channel Roll which 
makes the forming of metal letters and 
other complicated shapes a simple and 
easy process. 

Taking the long range view that what- 
ever helps the industry helps the com- 
pany, the two partners have made all 
their inventions available to other sign 
manufacturers. Recently, one of the com- 
pany’s strongest competitors wrote that 
the Letter Channel Roll is “the greatest 
machine ever built for forming steel 
letters.” 

For the future, a growing price and 
volume market for spectaculars is indi- 
cated, Mr. McMath believes, by the new 
acceptance of the sign business by the 
architectural profession as a valuable 
working partner, and the increasing pop- 
ularity of functional signs which are de- 
signed as integral parts of the architec- 
tural structure. 


ASSEMBLING the various parts of a huge outdoor sign calls for skilled workmanship. Each piece is 
made up according to the blue prints and full-size patterns following architects’ 
and engineers’ specifications. 














JAYCEE CONVENTION DELEGATES used “Alice from Dallas posters to help bring their 

national convention to Dallas in 1952. Left to right are Roy Thrash, president of the Dallas Junior 

Chamber, Cullum Thompson, Roger Reynolds, and W. G. (Bill) McDanel, president of the Texas State 
Junior Chamber. 


Junior Chamber Brings 
1952 Convention Here 


ALLAS Jaycees marched to Miami, 

Florida, early this month and came 
back home with the 1952 convention site, 
two first-place divisional awards, and six 
runner-up spots to their credit. 

The selection of Dallas as convention 
site for 1952 brings the national Junior 
Chamber of Commerce convention to 
Dallas for the second time. Dallas was 
host city in 1942, and also entertained 
the Jaycees International in 1947. 

The convention will bring some 6,000 
delegates to Dallas next June at a date to 
be set later. The Baker and Adolphus 
Hotels will be headquarters for the con- 
vention, and large meetings will be held 
at Fair Park. 

Dallas Jaycees took first place in their 
division, cities over 100,000 population, 
in Americanism. In 1950 the group 
sponsored a “hoarder’s drive” and re- 
ceived national acclaim. 

Top division honors also went to the 
Dailas chapter for its youth activities. 
It sponsors a park in West Dallas, Camp 
Tammi-Babi near Cedar Hill, and the 
Mile of Dimes. 

Second place in the field of public 
safety went to the group which recently 
sponsored the “don’t-hog-two-lanes”’ 
driving campaign. Another second place 
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was awarded for religious activities, 
which included a recent Bible poster con- 
test for high school students. 

Two week-long drives on fire preven- 
tion gave the group a runner-up award 
in that section, and a weekly radio forum 
conducted by the chapter placed second 
in public affairs. 

Seconds in public relations and public 
health also went to the Dallas Jaycees, 
and they won third place in membership 
and personnel. The chapter held a mem- 
bership drive in February and took in 
almost 400 members, raising the total to 
1,050. 

W. G. (Bill) McDanel, immediate 
past president of the Texas Junior Cham- 
ber, was one of three candidates in the 
race for the national presidency. The 
post was taken over by Lee Price, 33- 
year-old Swainsboro, Georgia, attorney 
who won the race on the ninth ballot. 

A delegation of more than 30 Jaycees 
with their wives and children made the 
trek to Miami. Car caravans and a char- 
tered plane converged on the Florida fun 
city three days before the convention 
started, and members bore gimmicks, 
pledges of cooperation, and gifts from 
Dallas people to plead their case for the 
1952 convention. 





National Buyers Chairman. Fred D. 
Bradley of Dallas, purchasing agent and 
assistant treasurer of Southern Union 
Gas Company. has been elected vice 
chairman of the Public Utility Buyers’ 
Group of the National Association of 
Purchasing Agents. Mr. Bradley has 
been active in Dallas merchandising 
groups, having organized and served 
two terms as president of the Blue Flame 
Merchandising Council of Dallas. He 
has also been president of the Purchas- 
ing Agents Association of Dallas, and is 
a member of the American Gas Associa- 
tion, the Independent Natural Gas Asso- 
ciation, and the Southern Gas Associa- 
tion. He has served Southern Union Gas 
in Dallas for more than 20 years. 





Citizens Council Director. William J. 
Brown, president of Titche-Goettinger 
Company, has been named a director of 
the Dallas Citizens Council. A native of 
Brooklyn, N. Y., Mr. Brown has been 
with Titche-Goettinger since 1930. A 
former advertising man, he became vice 
president in 1931, was advanced to vice 
president and general merchandise man- 
ager in 1933, and became president in 


1935. 
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Now I know why Schlitz is... 
7 ? . Py oe 
The Beer that made Milwaukee Famous ! 
© 1950, JOS. SCHLITZ BREWING CO., MILWAUKEE, WIS. 


S. H. LYNCH & CO., Wholesalers 


Pacific at Olive, Dallas 




















| 
ACME BUILDING MAINTENANCE COMPANY... 35. LONE STAR GAS COMPANY 22 
ADLETA SHOW CASE AND FIXTURE S. H. LYNCH COMPANY . 57 
MANUFACTURING COMPANY 32 Agency—Laughlin, Wilson, Baxter & Persons 
Agency——Lannan and Sanders Advertising 
O Uu I MAIN OPTICAL COMPANY 59 
AMERICAN BEAUTY COVER COMPANY 47 
SAM ROSS McELREATH COMPANY issn 
AMERICAN GENERAL INVESTMENT CORP. 33 
McMATH-AXILROD CORPORATION See 
AMERICAN IRON AND METALS, INC. 37 Liacyssnitic, oa alae 
gene a peall Advertising 
Agency—Gandy-Owens Advertisin 
O m a n MERCANTILE NATIONAL BANK 64 
ANCHOR EMPLOYMENT SERVICE 59 lipkasinolbicacasiy Gace ‘ 
Agenc tcliffe Advertising Agency 
ANNAHILL LETTER SERVICE 5) METROPOLITAN BUILDING AND LOAN 
BAPTIST BOOK STORE 6) ASSOCIATION ; 19 
; : : BENNETT PRINTING COMPANY 51 Agency——Ira E. DeJernett Advertising Agncy 
Advertisers in DALLAS Aisa Be. Din lor. Die, ddourtinens HENRY S. MILLER COMPANY oar 
Sind cher wet outly coll BINSWANGER & CO. 1g MISSOURI-KANSAS-TEXAS RAILROAD 
2 a Agency——McKee-Thompson & Associates, SYSTEM . . 19 and 54 
goods and services—they Inc., Advertising A gency—W inius-Brandon Company, St. Louis 
ee ; HERMAN BLUM, CONSULTING ENGINEERS 54 MODERN TALKING PICTURE SERVICE....... 26 
sell the Company. BILL BOYD, RECORDING ARTIST 4? S. J. NADEL AND ASSOCIATES...00.00.0...0000c0000. 39 
BREWINGTON LUMBER COMPANY 2? ~~ S. W. NICHOLS COMPANY 43 
In these days of uncer- BRIGGS-WEAVER MACHINERY COMPANY 45 OLDHAM LUMBER COMPANY coos ee 
tainties and shortages Agency—J. B. Taylor, Inc., Advertising O'ROURKE CONSTRUCTION COMPANY...... 53 
> BUSINESS MUSIC, INC. 47 Agency——Ray Beall Advertising 
smart advertisers know it Agency—Rominger Advertising Agency PERRY ADVERTISING =k 
ae CARVER SOUND EQUIPMENT COMPANY 25 PIONEER RUBBER MILLS 
lan for Sechet ae 
Is important to Pp CLOUD EMPLOYMENT SERVICE 32 Agency—Conley, Baltzer, Pettler & Steward, 
business in years to come. DALLAS EXTERMINATING COMPANY 32 = 
POLLOCK PAPER 
The last War proved the DALLAS NATIONAL BANK 25 ae CO “- 
ution P ‘ Agency—McMains, Inc., Advertising RAIL-MOTOR TRAFFIC SERVICE ee: 
value of Institutional Ad- DALLAS PIONEERS 4 and 61 RAILWAY EXPRESS AGENCY 47 
= ; DALLAS POWER AND LIGHT COMPANY 63 ROCK ISLAND LINES . 34 
vertising by the largest Agency—J. B. Taylor, Inc., Advertising Agency—The Caples Company, Chicago 
companies in the Nation DALLAS TRANSFER & TERMINAL WAREHOUSE DALLAS RUPE & SON oe 
4 COM COMPANY 52 Agency—J. B. Taylor, Inc., Advertising 
—who SOLD their ivi- Agency—W insett, Gidley and Darley SACKS EMPLOYMENT SERVICE ; : 4? 
PANIES when they had DALLAS UNION SECURITIES COMPANY 44 SALTER EMPLOYMENT SERVICE We 
a Agency——Leche and Leche F. H. SHERMAN . 
nothing else to sell. DICTAPHONE CORPORATION 59 SOUTHERN TITLE & ABSTRACT COMPANY........ 37 
DORSEY COMPANY 38 SOUTHERN TRUST & MORTGAGE COMPANY... 39 
When your Advertising is ELECTROTYPE SERVICE CORPORATION 37. SOUTHLAND LIFE INSURANCE COMPANY... 23 
art of the Dallas Story ETHERIDGE PRINTING COMPANY 42 Agency—Grant Advertising, Inc. 
p = ’ EVANS EMPLOYMENT SERVICE 36 SOUTHWESTERN BLUE PRINT COMPANY... .. 39 
you sell your Company to 5. L. EWING COMPANY 49 SOUTHWESTERN LIFE INSURANCE COMPANY 33 
: : Agency——Crook Advertising Agency 
Key Executives who make FEATHERLITE CORPORATION 2 g Agenc; 
ey Agency—Mooney & Cullinan STEWART OFFICE SUPPLY COMPANY 4) 
the buying decisions— FIRST NATIONAL BANK IN DALLAS 6 Agency—Grant Advertising, Inc. 
Agency—Rogers and Smith Advertising Agency SYLVESTER'S DISPENSING OPTICIANS sions 
d read DALLAS every 
” : J. N. FISHER 44‘ TEXAS BITULITHIC COMPANY 43 
month of the year. C. V. FLETCHER, VALUATION AND Agency—R. J. Burke Advertising, Inc. 
APPRAISAL REPORTS 54 TEXAS EDUCATIONAL AIDS niu 
FORREST AND COTTON, CONSULTING TEXAS ENGINEERING & MANUFACTURING 
ENGINEERS 52 COMPANY a 40 
GAYLORD CONTAINER CORPORATION 47 Agency—J. B. Taylor, Inc., Advertising * 
DA A®& — akleigh R. French and Associates, TEXAS FREIGHT COMPANY... 35 
LL LL GAtat NATIONAL UFE NEQURANCE TEXAS OFFICE FURNITURE COMPANY... all 
| COMPANY 36 Agency—Better Advertising Company 
Business Magazine of America’s SQUIRE HASKINS 5 TEXAS AND PACIFIC RAILWAY ise 
. | Agency——Tracy-Locke Co., Inc., Advertising 
f HAUGHTON BROTHERS . 48 , 
Number One Region o side nlite Aner 36 TEXAS REFRIGERATION & ENGINEERING 
Opportunity ape COMPANY a 
| HUDSON & HUDSON, REALTORS 60 TEXAS TRAFFIC BUREAU —— 
HUNTER-HAYES COMPANY 43 THOMAS OPTICAL COMPANY ae 
Agency—John Peyton Dewey ee 
Call : Agency——Dicklow Advertising Agency 
| 
INDUSTRIAL PROPERTIES CORPORATION 3 ue cebtienn Gene : 
Agency—John Peyton Dewey 
p R ospe ct 8 4 5 1 sien eas Cnenenne 15 VALLEY STEEL PRODUCTS COMPANY 22 
p Agency—Ray Beall Advertising VIKING FREIGHT COMPANY 46 
KLIMIST STORE FIXTURE MANUFACTURING — oe Life Advertising Agency, 
TOM McHALE COMPANY ” tors 
LANDAUER, GUERRERO AND SHAFER, WAMIX, INC. . 52 
Advertising Manager CONSULTING ENGINEERS 46 Agency—IJ. B. Taylor, Inc., Advertising 
J. W. LINDSLEY & COMPANY, REALTORS 47. JAMES K. WILSON COMPANY 50 





















































- DALLAS e@ JUNE, 1951 








Industrial rubber products especially built for LONG SERVICE 





Announcement 





fo you 
who buy 
industrial 


rubber goods 





with care 





Growing demand for PIONEER industrial rubber goods in 
the Southwest States has led to the establishment of a PIO- 
NEER RUBBER MILLS FACTORY BRANCH at Dallas, 
Texas. We are glad to announce that this branch will be 
under the direction of Mr. O. D. Upton, who with other 
men in the organization, has virtually grown up with in- 
dustry in Texas and the surrounding states. This message 


should be particularly significant to those buyers who believe, 


as we do, that it is now more important than ever to empha- 
size long life and better performance in hose, belting, and 
other industrial rubber products. 

We invite your inquiries on these PIONEER products, all 
of which have been built to extremely high standards for a 
period of sixty-three years. PPONEER RUBBER MILLS can 
supply every type of standard or special construction used 


by Southwest industry. 


PIONEER RUBBER MILLS 


FACTORY BRANCH: 
228 IRWIN-KEASLER BUILDING, DALLAS 1, TEXAS + STERLING 4684 


SALES OFFICES: 

BOISE « CHICAGO + DENVER + LOS ANGELES + POCATELLO 
PORTLAND « ST. LOUIS + SALT LAKE CITY + SAN FRANCISCO 
SEATTLE * SPOKANE + TACOMA «+ TERRITORY OF HAWAII 
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BELTING + INDUSTRIAL HOSE - FIRE HOSE - PACKINGS 
RUBBER COVERINGS AND LININGS, SPECIALTIES 


MAIN OFFICE: 345-353 SACRAMENTO STREET, SAN FRANCISCO 11 
FACTORIES: PITTSBURG, CALIFORNIA 
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THE 
FLORIDA 


OF THE 


INCA 


Translated and 


Edited by 


John and Jeannette 
VARNER 


$750 


The first great classic of American 
history written by the first native 
author of the Western Hemi- 
sphere, Garcilaso de la Vega. 
Published in Spanish in 1605, this 
is the stirring account of the De 
Soto Expedition. The book is beau- 
tifully illustrated. 


a 


order your copy 


by phone or shop 





Kay Killlagewerth Mor 


PACIFIC AT ERVAY 
- Dallas Texas 














| The Florida of the Inca 


By Garcilaso de la Vega. Translated 
by John and Jeannette Varner. Published 
by the University of Texas Press, 656 
pages. $7.50. 


IRST publication of the reorganized 
University of Texas Press under the 
direction of Frank Wardlaw is “The 
Florida of the Inca”—‘“A history of the 
Adelantado, Hernando de Soto, Governor 
and Captain General of the kingdom of 


| Florida, and of other heroic Spanish and 


Indian cavaliers, written by The Inca, 


| Garcilaso de la Vega, an officer of His 
| Majesty and a native of the great city 
of Cuzco, capital of the realms and prov- 


inces of Peru.” 
Translated by John Grier Varner, as- 


| sociate professor of English at the Uni- 


versity of Texasgand Jeannette Johnson 


| Varner, reference librarian of the Austin 
| Public Library, the book is the first com- 
| plete English edition since the original 
| publication in Spanish in Lisbon in 1605. 


Born Gomez Suarez de Figueroa in 


| Cuzco in 1539, son of the Spanish con- 


quistador Don Sebastian Garcilaso de la 


| Vega Vargas, and an Inca _ princess, 


Chimpa Ocllo, a niece of Huayna Capac, 
last legitimate ruler of the Inca empire, 


| The Inca was equally proud of his In- 
| dian background and the noble blood and 


accomplishments of his father’s people. 

Along with his descriptions of Spanish 
bravery and daring go equal credits to 
the Indians. More than once is men- 


| tioned the fact that the Spaniards valued 
| their horses most highly, the animals con- 
| stituting their advantage over the In- 
| dians, who proved themselves more than 


a match for any unmounted invaders. 
The Inca, who took the name of Gar- 


| cilaso de la Vega in his more mature 


years, is quite detailed in his descrip- 


| tions of the homes, temples, dress, and 
| customs of the Indians in peace and in 
| war, and of the almost unbelievable pol- 
| ish and elegance of speech of certain of 
| their chiefs. 


Believing that in Florida would be 


| found more of the gold, silver, and jew- 
| els already discovered in Mexico and 


Peru, Hernando de Soto, who had par- 
ticipated in the first conquest of Peru, 


asked and received permission from Em- 
peror Charles V of Spain to make a con- 
quest of Florida. The six books into 
which The Inca has divided his history 
each cover one year of the ill-fated expe- 
dition from its initial preparations in 
1538 through the death of De Soto in 
1542, and the eventual arrival of the sur- 
vivors in Mexico under the leadership 
of Luis de Moscoso de Alvarado in 1543. 

Battles with the Indians and illnesses 
(over 60 men died because the Spaniards 
ran out of salt and were unable for a time 
to locate a substitute) reduced their orig- 
inal component of 1,000 persons to some- 
thing less than 300 who succeeded in 
reaching Mexico. 

The expedition wandered through the 
present states of Florida, Georgia, South 
Carolina, North Carolina, Tennessee, 
Alabama, Mississippi, Arkansas, Louisi- 
ana, and to some point between the 
Trinity and the Brazos Rivers in Texas 
before returning to the Mississippi. 
There crude boats were built, and the 
remnants of the expedition sailed down 
the river to the Gulf and along the coast 
to Panuco, Mexico. 

The Inca gives as his reasons for the 
failure of the conquest “the dissention 
that sprang up among these Spaniards 
and prevented their settling in the be- 
ginning, and then because of the early 
death of the Governor. ...The purpose 
of the people involved was not to mark 
off the land, even though they were ex- 
ploring it, but to search for gold and 
silver.” He regretted particularly that 
more attention was not paid to exact 
descriptions of the country with a view 
to colonization, and that although a num- 
ber of priests and clerics were included 
in the party, no attempt was made to 
convert the Indians. 

Called “The first great classic of Amer- 
ican history,” “The Florida of the Inca” 
is also a first-class adventure story. 

The very attractive frontispiece and 
end-papers are by Reese Brandt. 

Specific time sequences and geograph- 
ical locations may be found in “The Fi- 
nal Report of the United States De Soto 
Expedition Commission” frequently cited 
in the footnotes.—Margaret Klein. 
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Dallas Railway 
& Terminal Co. 


Street Railway 


Huey & Philp 
Hardware Co. 


Wholesale Hardware 


First National 


Bank in Dallas 
Banking 


Trezevant & 


Cochran 
Insurance General Agents 
Fakes & 


1876 Company 
Home Furnishings 
884 conor” 


Printers — Lithographers 
Stationers — Office Furniture 
60 " Mosher Steel 
Company 


Structural Reinforcing 
Steel and Machinery Repairs 
J. W. Lindsley 
1889 & Company 


Real Estate and Insurance 
William S. 


1890 rse, inc 


Advertising Printing 





ADIES’ HATS were as imposing as acetylene headlights in the 
L above sketch* that glorifies the beginning of metropolitan cul- 
ture in Dallas. Sarah Bernhardt had played to a Dallas audience in 
the nineties in a tent on the location of the projected Hotel Statler. 
\ short distance from the site of the Windsor Opera House. A. L. 
Egan had founded the Egan Printing Company in 1892 where the 
Mercantile Securities Building now stands. The company later moved 
to a location on Commerce near Poydras, and in 1916 moved to its 
present location at 912-J006 Ross. That was the year Egan Printing 
Company purchased the John F. Worley Printing Company. and the 
two plants were merged. Two years before. Mr. Egan had formed a 
partnership with W. I, Casey and J. H. Cassidy. Egan has made a 
specialty of printing telephone and city directories, bank, insurance, 
and business forms, stationery. rate books, catalogs, and railroad 
and airline time tables and tariffs. 


*Tllustration loaned to DALLAS Magazine from originals created for the 
Sanger Brothers Pioneer Collection. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 


Established 
Fleming & 


BU sors, nc 


Manufacturers—Paper 
and Paper Products 
TTT The Murray Co. 
of Texas, Inc. 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


Agricultural Implements 
190 Republic Insurance 
3 Company 


Writing Fire, Tornado, Allied 


Lines, and Inland Marine 
1903 First Texas Chemi- 
cal Mfg. Company 
Pharmaceutical Manufacturers 
190 Hesse Envelope 
Company 
Manufacturers of Envelopes 
and File Folders 
| Q()7 Tennessee 
Dairies, Inc. 
Gold Seal Dairy Products 


911 


19 Supply Company 


Stationers—Office Outfitters 
19] 4 Texas Employers 
Insurance Ass'n. 


Workmen's Compensetion 
Inevrance : 


John Deere 
Plow Company 


Insurance 


W. W. Overton 
& Co. 


Food Brokers 





\  Ftow you can make America Strong —/ 


' \ work 
‘| SAVE 
VOTE 
PRAY 


Perhaps you feel you should “do something” to 
help our country in its crisis. Most of us do. But 
not all of us can take places in the Armed Forces. 
Not all of us can build tanks or airplanes 
or guns or bullets. Many of us... particularly 
in the present national emergency...must stay 
at our own jobs, do the same things we’ve 
done for months, for years. How, then, can we 
help? How can we “do something”? The answer 

is simple: 
First, we must work. We must work 
harder. We must work better. We must produce 
more. Second, we must save. We must save 
money. We must save materials. Third, 
we must vote. We must vote for statesman- 
like leaders. We must vote for men who have 
courage. Fourth, we must pray. We must 
pray to God for guidance. We must pray 
to God for peace. We must pray to God 
in gratitude for all He has done for us 
and for our country. That is our job. 
Yours and ours. If we do it well... 
we'll help make America strong. 
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AND PACIFIC RAILWAY 





Yours is the power to make us strong spiritually, morally, 
politically and econoiically. Write today for a reprint of 
the article, “The Four Pillars of Freedom—Work, Save, 
Vote and Pray.” Mail your request to: J. B. Shores, Pub- 
lic Relations Department, Texas and Pacific Railway, 
Dallas, Texas. No charge, of course! 


E- Y, 
* This is one of a series of advertisements paid for by the Texas » \ % 
and Pacific Railway Company and sponsored in the public = @)) 
interest. Reprints of these advertisements are available from = 


the Texas and Pacific Railway Company, Dallas, Texas. 
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T 3re’s profit in the AIR.. 


CONDITION it to your customers! 


aur customers are people. Like you, they prefer to eat, sleep, work and do busi- 
ness in comfort... and during a Texas summer that means cool! Dependable 
electric air conditioning has become an absolute necessity for better merchan- 
dising. Just make sure the system you install can do the complete job... be 


sure it’s electric! 


What Electric Air Conditioning Offers You 


A dependable,evenly circulated flow of filtered, refrigerated air . . . 
1. kept at a comfortable temperature regardless of the variance of 
climate conditions. 


The most positive form of dehumidification yet devised. This is a func- 
. tion of electric air conditioning that is of equal importance to the 
cooling of the air for perfect comfort. 


There are many systems designed for the smallest and the largest places 
of business. Electric Air Conditioning is the most economical method of 
cooling available, coupled with dependable and economical electric 
service. When the heat’s on.. you'll be glad you installed Electric 
Air Conditioning. 


3 A flexible and efficient system that requires a minimum of floor space. 
. 


See your Electric Air Conditioning Dealer — TODAY! 
DALLAS POWER & LIGHT COMPANY 
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Public Library 


St. Louis 4, Mo. 


S. C. Hurst and Geneva Davis in Company showrooms. 


PROMPT OUR USE OF MERCANTILE DRIVE-IN DEPOSITS.”’ 
S. C. Hurst, Vice-President and Treasurer, Dallas Plumb- 
ing Company, 2425 McKinney, tells us that daily use of 
our Drive-In saves his firm approximately 30 minutes 
a day. They eliminate parking, waiting in line, or circling 
the block in traffic by banking from their cars. And he 
adds: “We really enjoy doing business with the Drive-In 
Tellers for we find them most courteous and efficient.” 
Have you tried this modern method of making deposits, 
designed to save you time and trouble? 


MERCANTILE 
NATIONAL BANK 


TIMI 
at Dallas Tint 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION x 








